SR B IT
o 33

=
o

RECH
4y
ol
JaNy
e

e .
(¥

&
T w»
— Job

A—hz-r—i
4 »
=

Journal of Audio-Visual Communication

L?’ﬁ ® -4 8 ?;EJ'J%”' = ﬁP
AR 108 & 03 * 4

]xﬁ E AR
A

22058 A7 F 4 T < BLEL - £ 09 B
http://rtv. ntua. edu. tw/
rtv@ntua. edu. tw

(02) 2272-2181 # 5012

(02) 2960-1966
978-986-02-7990-0

RRERTA - B8 ZJ8NEN



I AW

RS

21935 P g EBF 0 LI e TR o

g R :19539%}35%%%’77}&‘1964@]2‘:’@% REFMERARE S - o
W 1086 S s B 1093 S A S E vk 1900 B 5 5
MRS AR 1998 B A VAR ~ 2008 Lomraca B~ 2009 W2 R
g 12 4 anm R ‘2010?13@]_‘5:1“" PRI E ZHT AR -



~HP i

BL/; %%&‘ﬁg%ﬁﬁ*’ﬁﬁléﬂiﬂ = /m_/)"?i!f% .................................. 1

EMEHEIHRAZ ETFT RIS (A R) 501/ AT %

BT AFF R AR AL SRS BI/PLEI- AL 55

TG B T4 AR SE T SN EHRR B REAEF B2 P

B (57 T L) L DI FTEDE e 79
FLE R Y AR D REH 2 BT/ E 2 e 111

et — S ERE RBBZREA e B B2 TSR T 137






BLAIREL A BF S o3 Kt 7 L W]

LRSS - BIIrH IR RER R E R AT AT AR
{E#5 * rebecca041043@gmail.com



(%)

OTT ‘P o= E HATEESR L B WE N EERE  — [ BL BRI LSS
A o AHITSE LA F St Rt i AV B R SR S I R B AR - DS SE RSB S T Y
FrEE AR HERIEABEEE OTT 5 VFaHfEZ BL BIHVEIERIUEUREEZ
FEIEVRA (% - Bl BREE AR EE R REAVR R - S0 R T 1t g ol et T ER
FOMERIZARNE ) =(E8H -

AT E LR G AT - BY PTT MBI SmARSEI - (£ 2018 42 6 F 10 H
E17H > R—F > S50 304 (3% - SOFRSEREA 23 17 - 1A R0 A 281 7 -
(AT &R~ R ~ AIERUE ~ RS AR &R -

i7Ess R REENBIEEE OTT sy u Failis BL Bl (KT Ay e
P M T ERAIME R SRR ) BB 2R AERE 0 T IR ) BRI
&2 BL BIVRFEE N ER -

Ay : BLE| ~ OTT “VP& ~ (EHERE s - FrdEEE - Pt



BL BIE— Mg MavEr - 2EHS s am Eie (200 [F 5 TP Ry a5 f BL (Boy’s
Love ) fEHVE TR AN 2 HISEAVAIE SO i IR RDCR IR A EL TR 55
FiFEA M > WEDUBVEREME 2 REE B E(RMEEEE, 2003) - SR bR St
B 2 ZEXEIFan - R IEERER BL (F A LEIRVEE] > 2 RIESHIR AT # -

(B VRS s i A 2B HIF B BL M A L3 RATAYERIET B - 52 2005
FHYUREBGE (S —IT) 25 HEBMAES - H1 LI 2 MO T BT - fE4gEs
SRS ET R - PTAEETZ EAGEMEm B, 2017) < [FAGER—EICUBRYEY) -
H AR Ao S [F ARG » B SCARIRSS N8 RAIE ~ BR SRR ZMES GRS
i, 2005) -

BREEEE (2017) ti2EITFR =1285E (WMEEE) - (Z L&) AEEHA BLAH
BRI > HESA S - AGB JEHARSHEUGREUR (MEEE) it —HE 4.53
o[RBT SR AR AT HUGR 26 — © =T2 8RB 74EnE (2017) HiEH (B LaH1T) 2
RETEMPVELERE - BF IO - BN EZRERNRE > HEHE ZEMBERE
DN 4 LTI & - HH IR AT R M R — e WY H R R

HE SRR B EAETEIML - BArIE AR MR RE A L 1 R A SR R -
HEHY - 42 OTT 2B FERTHIR L IRIZ ARG (2017) WAL - BB
FPERHEEEZSHRIENNE e aEABEEEKEY - OTT £E FaskEH
DLRIEZRAE - MBS RRIEE S - fErethi s [ RN g & H
ot~ BlETESRT - 1 HAT OTT & P th/Z2 kMt A% BL BIfy £3EHE -

AT AR PR S S Y (o8 FH AR TR A ~ TTBh A I (R G B > A\ T-— TR st -4
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(G ~ BRALE, 2015) - EAggpRades i (E e it LR g iisn-ra ik OTT
(Over The Top) ##H V& ° LLEftalE NEEV VA EHE BN - Bl - Pl - &

SRITHES I > A EEEE SRR ER, 2017) -

PR EF% (2002) fESCHTRZE g > 4R _E 825 A SRAY S EAE R A ~ NR T
MR A LRI - KKTV A B HRAECEAET A T FRR - OTT 2.0 AYRHF
BAEFRAINE - BRI LTS - PERERERHIBIEE R T H &R & B B AL - B
Ry B RASEERTAL, 2018 24 H 16 H)
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2017 ££ 2 HEEH) OTT 2% F-& CHOCO TV #EH{ 5% BL & (HIStory) %51 > i
THENRER o3 R 5 08 H (BEFEER, 2017) - [FI4F > KKTV BIESHERT(E- &t 5lEd E
B BL Bl (ALESRER) M1 (ZREBLA DY) - I1LE 2017 4 5 A2 EEARRE A IRIERELS
WIS - R[FIVEE RN - 5 5% BL ARk BINFEL LAY S8 K 2R (R 11, 2018) -

CHOCO TV #y (HIStory) ZFI{EREHIRA] N8 500 BEHREXE - WAL EH
HUEIERRIE ST ~ H 3~ #8530~ PHLA S0~ ACE S S R 25 55 (HIStory2)
FRTHSGER RS - AW A 250 & - BEEEEISECIH(CHOCO TV B4
U5,2018) - SEZARERES > CAETERERT > K (HiStory2) ZFIHY (H5R)
EEAE T et R ImEIE - RESINTEZCULE A o TEEEER, 2018
F-8H29H) -

OTT & Fa kY BL B2 i M AVEE] - 11 BL 25 BRSNS
T AR B B S A A Ry 4048~ HETT B (EAY R R i S GRAESY ~ MET55,
2015) - AwFEieERBEHAREUIA - S8 7RI ABE BL BIRVBIE M - s
RN R G B BB R En EE -
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KB TR LS BB R 7T /% (Rubin, 1984) - HIEE SR # 5 ( Expectation-Confirmation
Theory ) RIIJE My 8088 & 07 i B RS 1Y i 8 158 B 4B P R (B Y B B B 2 — (Oliveer,
1980) » ABHFFE LA F Eilis e Bl Mo B > HEFT RALAY T - EOBEERIEEUE OTT 257
G8E 2 BL BInVBht - 00 BB R Sm iR A - iR BT BB MRS ~ SR
AR A P R < PRI BRI - BARFIASEAERER T il LIS BITE ABUE BL BIMVIEASL - 2
RE T ERITE AR ETBIEMIA R - R R A SR R A SIS &5

B ~ SURRERET

AWtFE L R EE OTT 2% FE 5k BL B BIFE ANTIE - SREUE Bt e B S
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JeiEFR OTT 25 P B EE OTT EXERYH ML | 55 M/t & BL - BL fEE/EH
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Hrpar BB E (VOD) HSTRINCARS S #EULHY 96.5%(FF75 %%, 2018 4.6 H 6 ) °
ZE OTT fipg (2018) thf5H - BBV B G GRE HEREE - OTT G A
FI 0 E 2021 Frn BRI RIBERA  RESENEZS - EPSIohEREEH
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HATZEN OTT 25 FRIRE AT S -V a n LUER - B ESIEEIEINEE © M
ik (2017) BH 7 HRI2ESHE OTT 25 P65 - Hh Netflix ISR EH A EIE R
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FIREIEMRHFREIE] « =17 Vidol &5EaR O HERE B BIGGE N R EF SBE ~ LiTV 2
MR B E R AERS [BEZWRREE « CHOCO TV sgFi e BRI K S b E HEIE
% - MEAMESEE > OTT FE L ERITEFRICE BL IRV LR EEH L —
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IF] 3, 2003) -

Mt 1970 ERHIHA VL8 EZ Ry TAEZ 24 FRAH  HULUIEIB E RS
anFOIDAE S ~ B ~ it S E R E A D 2oe R Th R EER VTR » LIS/ D

REA - AIEH TR | BISERERI(FRE, 1996, 2016) - FHEARREDE - &K
RN A - SN BRI AR AT RER Ay BL J8FE PRI - bR 18E ZSMLHH
BL /NS Ryt (R (5RF5 8L, 2005) -

BL E2CME(EE By 7 2CERIIE AR EE RIS BAHRE I FE (McLelland, 2000)
BIfFEE M NEE/ R ~ 85 ~ B B~ EHERIESE - BL AN B FEEHEHEE
FEESCEASE A - B ERIEEVLIEIES » SR A REMIER (ME 55, 2011) -

BL SB&EH I AR ENS S F i AFIZEEM T > Bhes - FAGEAIFEEE S
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i rE Y (AREE) LA FUAY B A RS B o oo i B 28 IARCE T T PR IR /s ((2 i =] 2R,
2003) - 1990 SEAFRIPLHFEZRT (FIKEF) ZIAIAT LR EEH AR BL 515/
AVESS ROl T NI RN IFEE R B E, 2012) -

et 22T LA BL RrEAIHBANTTE » REAT o3 Rma(E 715 - 55 —(EE LA BL AHRESC
ARZBAFENBORIT SR - SREELT (2015) PRETEECMERTRE BL {FanfESHYRORIEL © &
Wl (2016) PURRESIRATTT M FBIRERRE BL /NaRAALER © R (2010) AIEHE
BEHMAL AT ERE BL 8 E ARATT R E AR MR AE S - S5 — (D7 RIE BL HAESCA
Ao TR > BURRERNE (2017) DIEIERIH BL (ERIETILHVNGE RTFE RIS 5 > i
T APIZIE] ~ HEE - RS FEAVERET  BIHE (2018) $HEFHA BL ESHETCR
T3t BRETERIBLRE SRR (A R -

BEHY 2 MERIRE R Z 2 BL AR - SRESEE (2007) S/ MEAHETTARET L > 3L
PERIEERR 250 Fy BL &5 Tl E — T PEEHAVER - FIRHPER 7 2SR TPl B 0H
B RAVRRE - 2O LIS SSHY ~ ZR RV ZIRIP S R - $lEsE (1999) DARTEH
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EVEE 2017 FEFHEYGEE BL GEESEIHYER] - £ CHOCO TV ~ KKTV e fHE 7y IIHEH
% BL WPt R > 555 E R (s T amg B (508, 2017) - (HIStory) H—F 3=
EETCHYAER] > 2 RIAEES AR ~ FRRE TS R EERAREM  (ALERIK) &
WENEE  FASFERTEZELTEVRELRMSENS  (FEEAE) Alg—R
STV - IR Ry SR A M A5 LA (PR 2540, 2018 522 H 17 )

2018 = CHOCO TV Yy (HIStory) Z5I4HEE (J2IF) ~ (BUR) HEAUSERA IR
R RRESNA HAS ~ 12/ H R G B - FAR 5 53 @ g s ik (Ral L CREM L,
2018 59 F 3 M) - & SHBIEARE - HAIFTAZE OTT 25 V- afikny BL BIE | -
CHOCO TV (HIStory) ZFIEEFHY (HSR) HEIGRER AR - BIBRNERI—AE
FIZRATA BAEIIATBRBRRHIEE - (& —Fltary@Ezereiemss & o AHG0E) ~ B & —

B T/KEL R R E HIREE(CHOCO TV B 545, 2018) -

MHER R BLIEE ~ /NRE ARSI - 28T BL Bl KRB 6
B Rl AR Te NBIEE R s nip =l BRI AT TR DAL KRR

Vg ~ EFHEE E ¥ (Uses and Gratifications Theory )

(50 P B e B S e A (R R <R > BRI BEIBE AT 7 IR B B - PSS M
Ay A PR T AIRIEE A Z HHIRA R (55753 > 2011) - Katz A (1974) ALESSHIEIEE
AEFOOHE A S TR G EEIE AR SRS BB ERA AR E B B FRKEh%-

RS BRI AE  RR A B R R 12 7T NI I Eh L e e R RS
NI T Ry Eh 317 - Ry B VTN 2R (Levy & Windahl, 1985) = Rosengren (1974) 1%
(EA e P iR 2] G e S B M B R ARV R - RBITEARIRRK
FECEFHEE MRS R - SREFRFEE S SEAR TS ENE - AlgE ILEREEH

1 e

Rubin(1984) AIlE 38 K I B e B am A —JEMTZE B © 36— T AR(E AT fE TR
AR IO TR B TRRME AN EERT RRVEIR R 5 B = 0 SERAIAERR
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#7 > Ruggiero (2000) FEHTFE—+—{HECH Y FI Bl e Bimtey - S48 B FIERRTERITEA
(EFHSRERIEN ~ 17 R ROmEE LIRE EZ - WoEtk ~ SR RER - B2 EHE
BE BT ramall  Hur(1999)58 By » W72 DA I Bl e B G K PRET PR AES » J2IR Ry

TR R SR B EE A\ VEAERT BN RR K R e S S I RAEE AN HIRERE 2 E B
B> By T EERR B 8 PR o DRI (o P i e Bl 2 B2 A R AR (S I 1T Rt
FeHVELGm < —  FHDABRSTRIZE ARV B2 /  fE R VBRI T s

£4% Choi ~ Kim 5 McMillan (2009) FiFEEHF 4RI REHH G (7 AA0Bhie
ROEIERS - R FAR - EARE - HETIE) K CGEA] - STE - BSS G 3
P AR AT AR A 2 5 o H PGS L 7 FL B B IR ~ B
B SRR -

Shao (2009) A FHEL e B EmHEST P AL RN B YA > B2 YouTube ~ MySpace
5%, Wikipedia - B EEFIE A MRERS [ F7 - M1& S HUNE HSHE R e (F & &G - 1
FRIFEEERER > FRFEBEANE - HAtH P LBk et G - BaeyEm
A PUES M R e R -

Haridakis £4 Hanson (2009) S i@t (a2 5 & 22 & #E YouTube 5
KU AT ZHITT Ry - WIFEEEREUS » EHEEET R R TRIEEN @ENTZ&
AN ~ e T IIMERREE - e - et g E @t A B NEEE
YouTube 527 K Bt A 53 ZHIBI -

B WA (1 B e Bam PO RHAARRIT T - BREESCE A (2015) HILAERET
Facebook #4455 H BLAREERFFAE[E B ERIRBAGAE - BBE (2018) ST ERIRE B R
PR CERIES ) HOER B EhPREL(E i e R - SR BB (T i e A e A S AR - 28
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(2018 ) § ¥ ELHEERRAAIE FIBIRE - 175 - WAL REB T IMEBLER (4SS - 5907
S THEGTIEE | TR ) B B A E R -

7N~ BRE T MERTZEEME | (Sexual Diversity )

BT LaiEhigsl - BIRREEABIEEZE OTT e B Fa ik BL BIRVEIE - A%
IR IO AGSAIME R 2R - Ry Hrh—ERE T8I - FrafievtEn et - Br T A2
Al (sex) BUSH > FEAVEE 2R SU{EMERIEGE G 1A (gender) o BRI AEYIMER] > 12
AYIRHI AL WIS R A A S > I ORE ~ TS - DU EAVRIRISE - it
MAPREE et - IRERAVEE IR - SUERIRREIMERIAVIHES  DURE LB AR
##(Banks & Banks, 1993) w4l (2012) 385 ALMERI S0 & 15 B AR RIFEE
Al - MiEREE 8 SRR ZR - R G E 2 EE A R - HfavREHE

"2 TR SRR B R RE R R M A A Horh 61 E LGBT S5 j%#F - L( Lesbian )
IR G (Gay) 7rplfa4 ~ BRMEEE - BEREEELEB SRS 2S5 - B
(Bisexual ) fEEEMEREE - BB B AMEEFIIEELEZFRBERRERSIA - T
(Transgender) fEESTERIE - R(EEGHY B ML RIRSE S4BV A — 2GR, 2005) -

REFHZER AT 2B L & BB A AT At 55 S =TGR BT TS oI
1B fEREEREURIE R B RS HEURERHI A CIEEBIE S 0.2%(FHEE - HEZREE
JEIEEHE, 2013) o [fi4E 2018 £F 11 7 24 HAYEEERT - MR PREARRE AR = PIRVAMRIE M
B R MR EEREME - B =HEEEN NP IEREZEE, 2018 4 11 H
30 H) - HILHEEESBA N EATE PEREMEEE - RERZ TSR TavES
J&% - BL BiIch iy 2 M 8 55 MR PR K FEIME 5 - AR T A RIS DALE
RGUEEI T B EAHEAER - W LIBEIENIZ TTAIMERI S - RIELRHSLL T SRATIME
IR ) (ERBIEEE OTT 28 P o 5% 2 BL BGHEE L — -
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Grer Ll Bl > AWITERE R LG EEIE ) TN ) T ERAIME R SRR ) FTRAE R
RS NBREHY BL BISHH - DL A B e B G o AV A BLRe R SBH R AR AR 20
FRERIEANBERE OTT 2% P aRfE 2 BL Blig - 28 Rl EBAYIN 2R (] -

t - R R R E R R E

Palmgreen £ Rayburn (1982) 52 RsRalfe \ P EEREAE T W ETHVEESR - SR
R EHERGHTIA S Am e 8L - SRS B & — 2P B AR e VRS - thatie
i BTSRRI T W AR RS2 S B E R -

RAZ a7 Oliver (1980) FEHAVHASHERIH 5w ( Expectation-Confirmation Theory) =
RO OHBEREERATSANE  mEEAEHEREEANEENEERNR L — HEH
FEME S (o FH R in R IR 5 1% S LLE S AT S B SRR G BRI iy R ACHIET L AT R e
HEE - RS BTN AR REE  RNEHERNIEES - ERERRE
METEN > AIMESRAVRE FER R - tWRRER OB EH AR - AHSHY » JRSCHTHIS K -
MBS R e AR SRV (W E B e E R - BB M s

SIS (50 P A TR t & =5 (Oliver, 1980) -

R HER R NEEFLETENBEEFEBEREHN —HEZERNE -
Bhattacherjee (2001) REHSERENIERAL(IFIEH E &AL L > W HE HERAGEMNE
ARFHEE B BON B BV H IR R T RS DRI e HEER S, 2012) - ERERE
RAER - EEERATEIRER ARG EHRE EHTE (Bhattacherjee, 2001) »
EIE ARG R SRS RS R B R eI TRIIRGS TN BBl R R SUE A Y -

AT HR BUCEFEHZE OTT £ 5-FE%EZ BL BIRVEIREA - NIE5(H
{56 P i e B 3 1| Bhattacherjee (2001) AYRFEFE I > [N A EAT S EHEEEER
HIE T E RIS L - A B U B R B T B A R R R
MENMEINZ - B S BRI B UE OTT SEEUTRIT R 7E h 2 S RES S 5s -
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AWTFEEZ LIS T EhM: « 1R5EME: - SRAIMER B = TR IS R TR I > PRt
BN R RS ACE 2E OTT 25 PR 2 BL BRI R RIRERE - DU T f#
B - WAUmEE R SR EREEAEE -

(L EE M

\ H1

e ol pmwEe o ssmEE |

[ 1 - FFesRsE

LR 5E DA P By Je R = s BEhRE > fi_E Bhattacherjee (2001 ) HYFFAEHE AR - H
RSB OTT BT A% BL 51 BT A KOS ENE - BIIFEsHT » B T TS
BRI G R A TR )+ SR RAERISBAE (questionnaire survey) ByBFSEST
:—r:ﬁ o

HEBIRT AR IR AT  RIBNAS RITHS) - M5 A OTT BT
S8UHE BL IR ASOCE BHARAT R © S804 Bl BL BINIRE FIBhHE © 5= 80505
W BL BRI IR E 5 S B A

=~ IR
ABITSE LA P G e B T U ED A B R BT R BLACRRE - BRETRITE AR =8

OTT 2 & &8k BL BIRVENH - WUWE R SAF S RITT B - Bty Rttt g mEhtt: -
IRSEMENTRR AR 2 WS e e bl BL BURYRINE ~ s BARS R ~ BRRETTEM
MM L@t - BUwEE - 26 /AP ERREAFERERZE OTT 5 Ve
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f~ BL BIEERYNZR o NILABTFERZ L M ek

H1 : BIEEACEZE OTT su 5 P Bd% 2 BL BNy "t & G @hit: |, #htd - E1EmZE UL
BRI -

H2 : BEEEAWERE OTT e ek 2 BL BIRY "%t , % - &Eme® "R
TIESE

H3 : RIEE AUCEEE OTT 5 Faifk > BL BIMY TsBAItERI 2ttt | o > g 1EEs
2 TWHRERE -

H4 : BTEAERE OTT sp s Faflif  BL BI& - JEEHY T WRNEE » FERPZE

"R AR

= B RERERG
FRIZ A AR SRR GmERS S IAIFERRE Z AVE - s S i B IH A B DU
WG 2R A AT

(—) BL RGN
AW Likert IEGET T ERNERTEALZE OTT &5 Vo2&~ BL BIHVE
B ZHEIREESEHENEERELL IFEARE T AEE S TER S TEE
TIEERE ) ABENEE AR EE PG T | E S BB - KSR TRIE)
ERERE 9 B > oRlER " e aEEEmt% - T SN, R T RRRIMER R
PEEIE ) F = (E#m
"tEEE: HEZHERER ARG EE RS EEE BL BIHIH
A TN RETE BL B DA BT AR AYEERE | T AR EE BL BIA] DUR B
T THETEMIZEINE ) f1 T REBIREENI AR WAEE BLE -
TEENE ) EEHNR I E R AR MBS BL BT LUR R ARG B T SR R
Ko A "IN RE BL BN DB TEIGE ~ BEALH ) T AR BL BIHIEITER
Ak, 1 "R yE BL BIEEHLE R -
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" ESEIMER R | HIBRIALR 23 E R A IR R EE BL RIS DI 2% e AR
KOfERE - EIEA TN K BL BRI DGEREEI H AT E RivEE =, - TR A%E BL
BT DGR AR EIMEE | & T IRRE BL BIE DU B TR 2Tt -

(=) WilmeErE
EEER Sy R H A8 T R AICE 28 OTT 2 Fa %l 2 BL BIERHEE
Rofil > 2% 1 MRS S R M A SCE W B 2 SRR TRE H (BRE 6, 2003) » %] Likert
LEET Y EFRETHE  ZeE S S E R E L JEEAEE T AEE TR
B THEE ) TIEEER ) ELEECHEERNEE  RFSET 1 B S 6998 -
REIEA BT BL BI2HAVEIE N AR MERY T EER BL BIHE EMESUERE
fY o~ TSRS BL BIRTE S RCEMERY ) & T BT BL BIHVER H RIEZRERY ) DU -

(=) FEEMEE
E—EOHNEHEE R T EERBEEARREERECERE OTT 25 Faflk s
BL FIRYERH - 2% Bhattacherjee (2011) I HYFRFEEEAIEANT 7 TEH > $RA Likert
LEET Y EFRETHE 2o S S FE R L JEEAEE T AEE TR
BRTHEHETIEEER ) DEREECHERNEE  RFSET 1 B S (908 -
RGO EREEEET S BLE, f1 T st A B m] LUBEEE - IRt §BEE

BLE -

VU ~ BRI AR

AIRFE TR S G AT - DUSH OTT 25 - E8UR% BL BIZBITEA
AY(E FHEN ~ WU FE IR B (o P ] - PR PR S T B B b > 1% & OTT
T e FEEAENVEERFE  (EHGRREEE SRR AN S 7 HEmER E G
B REFIFFE AR HEE 5 ] LUFRERA AT ~ W77 ~ WA e A LU
FHITIFE IR -

FERPZE IS ITIH > AREHEE - By 1 AR EMEBR AR & A FeRyZa 5 - KRR

PRI HAYIZEAIEE (purposive sampling ) > [RIEHAWAFHEHBEEZE OTT 5 -F5
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BIE BL BIHVEER - A REERMG - BT AR B S » ARG TIE R
Bt (BBS) Z&ANRAVILE Ehinli ERYERIR (TaiwanDrama) ~ KR
(Q_ary) » MiKFEAEIEE e & & R ZE R fe 2 ol (P ¥ kb ) » DUPES &
ZRGEIE - BIRHZERIE AT - B H e 2018 42 6 H 10 HE 2018 £ 6 H 17
H o BiA—E - S8R 304 (376 - IRREFSEEA 23 (7 » 15 281 (AR -

- WHE&ER
— ~ PSRRI

KRG E RN ATEEEBEAR RS 28 0 72 281 (IHVARFEET > B
87 N~ 31% LRy 194 N~ F5 69% » FEAFHRHVER ST - B N KB HI Ry 21 2] 25 5%
A O L ~ 45 39.1% » HEAFEREETH 35 BRELT > AEEE 91.5%AVEER] - SHEEEA
AVt 23RBS - 247 117 A - {5 41.6% - BERERIEY - HEAB&ES R
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The Research of BL(boy’s love) Drama Audience's Watching

Motivations and Continuance Usage Intention

ABSTRACT

The OTT video platform is one of the main channels for watching online video content in
Taiwan. BL (boy’s love) drama is a new type of drama. This study uses the motivation and
satisfaction in uses and gratifications theory as a basic structure, with the continuance usage
mode in expectation confirmation theory. To explore the relationship between motivation and
viewing satisfaction about the audience watching BL dramas in Taiwan OTT video platform,
and what are the factors that influence the audience’s continued use intentions? Motivation is

divided into three variables, social interaction, entertainment, and cognitive gender diversity.

Totally 281users were surveyed through the Internet in this study. The results showed that
motivation about entertainment and cognitive gender diversity of the audience watching BL
dramas in Taiwan OTT video platform will positively affect viewing satisfaction. Entertainment
motivation and viewing satisfaction will also positively influence the audience’s continued use

intentions in watching BL dramas.

Keywords : BL drama + Continuance Usage Intention -~ Expectation confirmation theory ~ OTT

video platform ~ Uses and gratifications theory
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The Research of Ci He Ting in The Cooperation to Brand
Marketing and Agricultural Production of Yunlin Problem Analysis

ABSTRACT

In modern society, the gap between urban and rural areas is getting bigger and bigger, and the
rural youths are constantly moving out. Although agricultural products are essential for people's
livelihood, they are not valued, and Yunlin County is an agricultural capital, in order to make
Yunlin local agricultural products. There is a pipeline for self-marketing and increased exposure.
This study has set up the agricultural marketing plan of “Xieheting Agricultural Products
Series”, which has exclusive packaging and brand, and also applies the concept of “mascot”.
This study uses exploratory case studies. Law, to explore the feasibility of the brand of "He
Heting" for the market. Promote the agricultural products of the hometown through the brand of
“He Heting” and implement the combination of academic and traditional agriculture. This study
finds that the brand image of "He Heting" and localized marketing have market feasibility, and
hope that this research can provide advice to China on the case of agricultural digital
communication, and researchers who want to carry out agricultural digital communication as

reference.

Keywords: Ciheting ~ traditional industry * marketing ~ mascot * case study
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ABSTRACTt

With wide applications of smartphones and modern technology, more and more
advertisements have incorporated interactive media into their poster design. This paper explores
how interactive elements enhance advertising posters. The authors review and classify current
interactive posters into four categories, including installation-based, material-based,
environment-based, and image-based posters. To understand whether interactive posters can
attract audiences and help improve the products or brand images, the authors design seven
advertising posters based on popular foodstuffs of I-MEI Foods Co., Ltd. The authors also hold
an exhibition and ask audiences to give feedback regarding their interaction and experience of

the proposed posters.

According to audiences’ responses to our questionnaire, interactive posters are able to
impress audiences and promote the products, and the effect is more obvious to females. We also
suggest that designers should associate product features with the way posters interact with
audiences. In addition, more surprise and mechanisms are needed in order to create a positive

attraction.

Keywords: Advertisements, Creativity, Innovation, Interactive posters, Visual communication
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oR\BHIE A ) EIE N iR (FER S Z) HERVEESA T (R KA 2017) ¢

BEMRFTERZ TR IR E AT BV XS T » 2Bz 2B SRR ZE (de Vries,
Gensler, & Leeflang, 2012) - {HEFE 4 H IV ENEET 0V SCAIR > BT
TEISHRRTTBUI TR T BINR | HIRFEOITBIY -

HINRIREHE > HEER TTHEEHE - 678 ~ IHFTAmARIReE ;) (BT
REER > 2017) « HEL—fRAESCRE Z B AR - BRIF s HE T — A s sl
&5 PLREZR - SN B RS TP EE - AR 5~ A&EL - A& MR AEFR AL R
P BRI RS M - B LR R MBI - A E R RIRIETIE R - A FT R
TR SR B2y 0 2 R BRI A SE ISR S MR HYRF IR Z e DUR RAFT 8 s > A
W R ISR A T AR E(E & R BT K (BB IR BB
MEE) D AehnE ERHEENE (8 35 - 95 ) -

AWTFEIERIRE NG B BT RAVEIRER:  fismf e HZEE  RAEZXR
AWFEEUR > BTSRRI G B AR TR BB - (B - MRS (Haridakis
& Rubin, 2005 ) - [T & T (5 FHELAG Y HAVE By Tm e (EAZ A [FIFF K (Rubin, 1983 ) [AIIE
ERENE AR MBI T EE - B ERIERERE T hVERRNE -

RIEEZEER - AMHIERT HY 22T E (Lee & Overby, 2004) ©
IREIE ARG 8 NE EE SRS [FITEREE - ks NREhssaoees - IHE
A5 R~ ShE% (Ryan & Deci, 2000) » SMNESEITE AT o3 By NBRARAL ~ BRIR M ~ 11 &4
B ERESR - BEVIFEUR > AR (AREE)) Site BRI EREE Vel
TTERENEZNE - AIBTE NGRS N L8 ~ 20K > A% A (Haridakis &
Hanson, 2009) - 55 WHFTE 8T » BR5E (It 2 Ba 38 A (8 P 4 i e 17 B B vy S S B ik
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FEFE 0 Ry T THERET H B 81 H ~ EF AT ARTERPE | - Bk B AR (LUTRERE T H
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2017) - fHEPGZIILEBE SR KER - W BB HEIN 23T ARE - AiseEis
R BINEAVRIAZ BEARIES : (1) BLHEMEEL - HBIRVEINE BEBIRE A2 218
EH > EEMEEREFFERAAEING - T (TERBEZEARN) TR AR TE LS il
SN B2R (2) BUBRGEITHHTALLE  BEGBIZ IR HEIse BELL TIER P
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B Ay A EUE P SR IRSE - Al R o SEEE LU - (TEERERE
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AT LB E S e R RITE N &2 2 Uit > SR = E(E - EaEE R AR E)
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TRy T IREERR BRI AR GRS BB St © B BRI R 2R S [ R &
R AR MR HITRE R 5 177 FEARAIE B EE A AR AL T BG BR P Ak Bl B AR A 4888 > BfR
S R B 5 B EL AR B o IR AL Eh A El 2

Rubin (1983) SRR ABERENEHIIK  HIL/FTREEBRES Lo S
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(Redmond, 2015 ) -

MR TeiE A PIBERHE M A T I T Ry BRE B T R v DU IS IE T
BilE - Al=A2 B TR E (2012) HUNTFEEEER - HE st (5 F & AZs LR A S8 - &asefs
MBEH R B REDE - FRt S EERES RAR LR -

:

T RN E SR NSRS 13 AMBVIEE BN - AMERFZASZERA i
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R BRIl > ARFFERRE DL M RG

HI1b : #SMNE 0 A Z B E G 1R F5p R TR LA SUE -

N~ NHEMRIREIRE
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SHEBEE C AT PRI AE RE IR T RASGEREE AR - 7RE]
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1. fREEER
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4
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A AR Eh B b A= SEERE P TR AL > IRIEE AT TR B S MR B A AT FE 2R
1 - AR TNENR T - B A B EE GRS ERBEN T —
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M7 R - FERRE T3 2 N B E R E th & BRTE R LB FE - 40 De
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H2b : FINE RIS R E(E & 1B [ B R TR LR R E -

Ditt &gk s - MM R 7 4B BEsa b Bt AR &R - ERIUVERET R
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LENHENSE (e % T BFE (self-disclosure) B - JRRIZE MBI B P EERE(E ESHE A
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BESIESY Fot%iil ~ S Y SATRy o T Hin T

Lin (2007) REEZFE (stickiness) EF A | (8 FHRAR R E4EYS - MG AE R A EL
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Rt > U 5 S G P 20 S T B 773 A - DRIt 2 PRI B 1
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EER TRIEAY (FERBZEAA_MERIES Qseries) RRE A HE#MHIEING EITIE
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BT E N A MRS LRI RS H PRy = K& NI E AAE4EEs B
Aoy ZHVEE - B EREIMERATER » 2 ZEEARFAT KA (Rioux, 2000 -
M5 EZERRR - FEICTS » 2011) - NMIAMITER D ST RAIRIFAUER K "IN RS =

(TEH Bz AN _THE Qseries) Msa B HBAMHVERIME 21T Ry DU A ST /Y
TINGZIT Ry,
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% 6 W B MEETEI R E (1458 ~ S0 S ) mIBHVE 7 8@ NOEAER -
WEMER - HAEFHEAERE -

90



AE I FLEEERIFETEELL Lee B Overby (2004) fEHHATESE - HLEE B
st W2 HFEREEH (2011)~ Babin F A (1994) LUK Ahn ~ Ryu £ Han (2007)
SR EEEE TEIE - BEEERF R 7 B8R - AREERERFS > | nIEE

AEE > TERIEEFRE -

A A E S E E A BN A F DL Wulf Schillewaert ~ Muylle B Rangarajan( 2006 )
RERE RN - RS E I AGEET WS EEEREEE (2011) HEEETE
1E - BEIREH 2ok 7 BhE % -

HERA AP D EHEEFERNEAIRTRIEE (2016) - ZFERFEE (2011) - FFaY
tH[EIEE T ~ & BN B PR - 25 Lee A (2011) BFEHUHIE B HRFENE
H o ARG TG o BRI R 7 B

SERUAT B L BESRAVR TS SR (2016 ) BHFE a3t M ELR FBEHR
AYREITE - BEIRME A 2 5ehr 7 BiER - BRI AT RAFRIES > | RorfeRat - 2 %
IEE /DAL © 3 FORMRAALE 4 FORMEMALL » 5 RoARAL © 6 FoREEE AL ¢ 7

FNGEALE -

HIEFAT Ry 2 FEEFEAIRITEMCEE Lu B2 Lee (2011)HIER53E FE Y R THAE T RETEAEL
&t > 649 A Li ~ Browne 1 Wetherbe (2014 ) JIE &5 AR MEAINTE o BETER A el

TEHER -

HIEH B ENEEANESS Lin T A (2006) HIEESE TEFEEVEE - %G
AT A © BEEIME AP 0R; 7 BiER -

=~ HrAl

AHT e I BRI > IR ITER FHATHIRERS G Z (B ARZERT B AR &
AL BllE A ASHENE  AREHBZEANANBENESE S E Ut EE
BeRERE LI BB AT UEE - s EE] 48 (1 ARHEE - WARIERATHI A4S
SRERFH Cronbach's o AHETTRETARE L 1T - MRS GRETHAT S P RIS &
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= EEE

AUTFEHIIEA G BAE PTT BB - Deard BYEISREEHRTE - 392 LR 2017 48 12
A 19 HZE2017 412 § 22 H > SAKRIEBREEE 53 0 LGS EF S « LINE JA5[E
FoiAN - GEIEENL 801 (A » HIFRAIEE S REHIAVEEATL - X FEUSER] 570 (AR
& ARHELEEER 71% -

B~ SR

— ~ AR ARUIRET

R 2 REAFEARERIZR > WG - MR8 > 3t 475 iz (82.9%) ¢ BiEdA
98 fir (17.1%) » BEATBACLLBIETR » (ELMESCRk SR - AIREHIR RS L I &
BB 41 EOLembrain BT ERERAFLE T » 1t 2013 I THI 2 GIBUHRIT K&
MAMZHE=MHNEGHBEEENE SR LAEEERBERIEES R 74%  BER
49% > B EEEIE S (EOLembrain BUTTRERBTFEED > 2013) ARV BIANE
ANLSESOE S 2014 FHHHBEABETER SHVRE - #REREBENTEIR S RS
BIPREE > 201 PRy 43.3% > B3Ry 20.7% » M BT 22.6% (BISSNE > 2014) - [k
Hh o BEARTERIEE B AT A AT RE R N R 4G AR (RS PTT BBIAR ~ Deard SUEISREERT -
WCE BB 2 N 2 M A A M SRR T ST 22 B BE AR T 5~ S 12T > DAKEAE
ERZH > A 437 fiL (76.3%) - FFHRESY > LL 19 2 25 phbtbie - 45394 A 5

HEAS 69.2% -

T2 BEARANOT RS

FEARETH EZN B3tk (%)
Ll B 98 17.1

S 475 82.9
HEEE B (&) 6 1

= 32 5.6

=R 39 6.8

RERER 437 76.3
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WrgeAr (&LLE) 59 10.3
R 13~18 88 15.4
19~25 394 69.2
26~30 63 11
31~36 19 3.3
37~43 6 1.1
— - EESh

FolE ORI FIH— S HARSE - AWTFEERA Cronbach's o A B[4GS BN E 2 (5
FETEAR - JRBET 25 ST 2 R REVE A T B — B R - A - H e ZhER
E<.7 (IR - REEREETT DL BURAW st EER A A ER 5T

#3 TEEHEE
ST RZ Cronbach's a
BRI LR (E IREE(EIE .88
HEEE 77
A EE 89
RATEREE HRME .80
TR 88
SEM 88
RAAIEDENEE ek .88
HEaE 92
B 91
BIBERR .80
FEE {EEIFH 91
7 84
8215 RIZ Cronbach's o
HE 74
E 83

af 0 (1) R - FINRHYE RN R -

= RESH

AT T =R E EAHE RSB EEHE BN EEEEEA X —(EE
I > NEEAHTFEER RN ZR T > AR e s i B 8 - MR R % AR
S04 (Varimax ) #E{THEG, > fEGEEHE B R E LI NNREME - NERH MR
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R H A PRINZE A& (factor loading) >.5 Ryl FIME -

RIS EEEEETHR IR - KMO=94 - WEHETINERE T - BAIZEEER
—EANZEEE - HERAZR ST /NS FEIAR - w8 3tEt 11538 -

T4 A REEERNR T

RF5ts, HIE IR 1 2 3
RlF— iR {E(E

BIEH Ve g RSl R e E MBS 82 -01 19
WEZIRATBERINEZF 78 31 21
BIEE VR E B e EE 74 31 29
AT NRIFREEIIGR L I A 72 33 26
BIEH/INERIRE S &R AM 70 27 42
R - E(E(E

BB/ M a R R B R e 21 85 26
BIER/ e o a e B AR 20 84 23
FESEERINEZEAEBNER 20 84 29
A= HEEHE

FESFINEEERTHEA RS 33 20 81
BIE T/ M eI E & 24 26 80
TR NS MR B TR EE iR 26 37 65
Cronbach's a. .89 .90 .82
FiEE 7.21 1.36 82
fRrE e 55.46 10.45 6.28

BB EEETHRRE R - KMO=94 > @ &HETRROT - BAENEES
=(ENZEE - Hat 113 > B KRR PRI " BHINR BT PR _EE58
ABIE | HeRman 2 S M T - T [a] B VRS T Y T FRAE BRI E B NR BRI B
NE—FER EEEMEENRRSMETES]S3 - HaFTEI R EEE 2 NEA

I EE/ A1 BEX X Efi & (Cross-loading ) HYRTE o

RIS feam R e PR S = P RETH A B — SR B - e T B OF R — i > Y2
FHET —RNZRE T WEERRRNZREE K SRR M S M e e
—NZE > AR A Tan TR E N
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AR T AR T T OF DUREIR MG DI AR F St R ORI RO T 2R R B
K MR o TR A R T (B - SR EIERE D 592 F1.73 » BURHTHYIR Ty

A — B RS -

® S5 EAESEERZE ST

PELA

418, AR TR 1 2
Ar— © BHIFE =

] DIEES MR FHE & SV &S 86 25
WINEHEHES ENEN .80 33
FHMBER AT LR E ey BIE .80 30
BIEFINREIRN G R Tr&s 78 26
WA BEEEINRIEIRN 2B S —F &R 70 47
MBI RN BRI AR N 62 47
P[RS D25

FHMEHsZ R B e A < TR L R 21 79
Z MR ITRE E R B2 R AR 22 78
Z AR R NI A Y 47 58
Cronbach's a .92 73
FrE 6.51 85
fRrEB RS 59.17 7.74

BRI E G BB EETRZR ISR - 40T ER 6 Fr - KMO=94 » & TR

o3 e B E B EER =N ZEMER - PRAZC AR E (Cross-loading ) HYRTERY

VAR o BEREI PR BB (R o TE T By 10 7 -
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TTE, HER AR E 1 2 3
HF— 1&g LE

& o EHRINE R S Z AT LGB A G AR 78 30 37
& o ERINR G RO TR B M A\ By S 74 40 31
& b EHR I NE L R B E AT 2 [E R A 73 46 28
& O ERIVREIE BN F ST L R R 67 45 31
HF—: AREH

3 GRS MR B A o> =] DR A A E B A E R 35 84 23
& FEIERINE D GERFEA A 30 77 34
&3 ALY MR B A oy = o] DR AR E R A EE 39 77 25
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FiefE 8.10 90 64
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fefitEnl « BEEE - FRHEEMRIEREERE -
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{BE ~ BRE R EE R
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HEIEROR > HRAAD

W T Fon » RO EIER 8 T AR EERR TBERE ) A 38%1

iy BU=38 Mol T A ST EIEE | EORRREIEEA - M A MR (e B

TR T R 2 Bilfs > SRS B BRI H T S
TERBEZE (B=20 p=00) " FAIEREE ) HEBERRAIEREE
p=00) - " A AFEEEEE |, HEEMRFIEABEEZE (B=27 > p=00)-

A=
>R

EE  HEEEEE
(=22 >

%7 BT PRI ACIEE G SRS TR | (ORI 44% (RT=44)

MEREERZETR TR AELEEE - ENEEENFEER

96

B 48R
FE

JiH " RAIE



SEEE WREEEAERBEZE (B=13 > p=01) " BAIEEE , HEEEA TR
L (p=18p=00) " AR DBIEE | HFEEAERBEEFZE (B=42>p=00) -

&

RIE > _E A0 el e A oy A 58 2 S RF AR 2 ik Hla ~ H2a ~ H3a ©

R T NEEEERIT BEZ TR

T [V ey ES EE
Beta t 2 Beta t D
B MR .04 1.020 31 .05 1.413 .16
B HWEEE .04 1.035 30 .00 11 92
IH 4#e DI -26 -2.090 .04 -02 =20 84
% D2 -31 -2.030 .04 -0l -50 96
1FE#S D3 =23 2.116 .04 17 17 87
F#eD4 - 07 - 9 - 32 .00 o1 . 10
AT SEEE 20 3757 .00 13 2.656 01
BAIEEE 22 4.006 .00 18 3.467 .00
RAAETEEE 27 5720 .00 42 9.337 .00
15 R® 38 44
gl F 39.029 49.892
w P 0 00
= AR? 38 44
F change 113.885 147.734
P of F change .00 .00

(1) EfL D1 & 13 F 18 5% ~ 4Ee D2 5 19 F 25 5% ~ 4Efs D3 5 26 £ 30 5% 0 i
D4 55 31 % 36 5% > MARYIASHTIVER, 37 2 43 GA2IE - 2) HERE S HERILL
T~ BRI T -

(=) tafidsNe N EE RIS E R e 2

B bt P J B AR ] - (R N Y BIEAY e Bl ~ O iE R BLAEHS - T E A Ze i
TR S B RRIN B E E G 2 RIS R R R B E A IR = A R E
(B E SR FRY =REAE R B TAER AT - A MBI = 24 E(E ~ BRI B AR B E AR AP
HENMEEBNEE « 5~ M7 R 2Rk -

TRt ~ R EINGE - e R R BREENOR > AMBEHEAERER
HPHSTRAIAERBEZEZER (B=-.10 > p<05)  HEH-AOBEHENESTRE

97



1% (R*=01) rofrzsy -

IR EINE B Z SR (E R R L B E Z Bl (5 - 203 8 Foms - 45 5R 3830 T A=
SER(E  HINEBT A ERBEEPE (=54 p=00)  HEEHETRA 28%HVAFE

1 (RP=28) : T A1 as (il | SN B ST A EREERE (=46 > p=00) » HEHH
HE T RIS B 21% (AR'=21) ;T AT | S7 5 ST A EREEY

W (B=48 » p=00) » H5EAE DU (R=23) il REarsri AR 2 @
% H1b © EINEHTEHI Z L E G IE i BRI R RS -

et/ N R & S VE (LR R B SO Z Bl (3 > 403% 9 B » P& R A o A4 R
ST RGIEAEE , BT A EREEZE (=50 0 p=.00) » H¥REHETR

7 25% AR (R =25 Uil SR 1T B E B SR p=44-p=00)>
R TRA 1% (AR =19) ;T BAIZRER | $H5S ST A ER

BEERE (B=49 0 p=00) » BHAST ST RA 4% (RT=24) il s iAm
Feiiis H2b @ 3 INRHYEI &R E B & IE B BRI LR E -

W 10 Ao - FRIBFEEAER S ATEER - ety N B R B (E (E SR TR L E
FFERIRR( - 3538 T BRI ABR L ENEE ) N EBT A EREEZE (p=48 - p=00) >

EL T B 22% R (R7=22) T A S BB | SN R T B A

SR (=60 > p=00) » WEHAE 1T A7 36%AIMHIIAEE (AR =36) ;Mg ARE T
BEE RO ETRALAEETE (B=63 > p=.00) WD Z(TRA 40%HEEET]

(R°=40) » bt RBE T TSR R H3b BRI ¢ B4 MR A IS B M & E
s BBIRE AL EESE -

98



% 8 ¢ B E SR R e PR g A A

R P BE DE
Beta t p Beta t D Beta t D
B R .03 78 44 .08 2.10 04 .00 01 .99
B8 AEEE -03  -.87 39 -08 -190 .06 -05 -1.37 17
H 4FE#S DI 16 -122 22 -18  -132 .19  -13 -.10 32
S D2 -16  -97 33  -18 -1.05 29 -1l -.67 50
S D3 13 <117 24 -09 -73 47 -.09 -78 44
E%%D4‘03'44 ,,,,,,,, 66 ,,,,,,, 03 ,,,,,,,, ' 34740343 ,,,,,,,,,,, : 67 ,,,,,,,,,,,,,,
A ZEEEE 54 1502 .00 46 1221 .00 48 13.07 .00
i R? 28 22 232
i F 32.98 23.80 25.53
1 I 00 00 00
57 AR? 29 21 23
F change 225.70 149.04 170.92
P of F change .00 .00 .00
9 ¢ AIEEEE R R ER S e i A
B R HE aE
Beta t )4 Beta t D Beta t D
B R .03 93 36 .09 2.22 .03 01 17 .87
B8 AERE -.03 -81 42 -.07 -1.84 .07 -.05 -128 20
TH 4F#S DI -07  -53 .60 -10  -75 45 -.05 -40 .69
fFE#S D2 -08  -.46 65 -11 -.64 53 -.04 223 82
F#E D3 -08 -T2 47 -.05 -37 71 -.05 -40 .69
E%%DLL'O?’ ,,,,,,,, ’36 ,,,,,,,, 72 ,,,,,,,, 03 ,,,,,,,,, 39 ,,,,,,,,,, 69 ,,,,,,,, 04 ,,,,,,,,, 49 ,,,,,,,,, : 62 ,,,,,,
A& EE 50 13.86 .00 44 11.63 .00 49 1336 .00
L R? 25 20 24
sl F 28.13 21.79 26.62
I 00 00 00
7= AR? 25 19 24
F change 191.97 135.31 178.47
P of F change .00 .00 .00

99



% 10 © AL B Eh{E BB LR S AP e AR 73 A7

HRBIH 7 s DE
Beta t D Beta t D Beta t D
B Al .08 20 85 .05 1.55 12 -.03 -84 40
B AEREE -.03 -.69 50 -.06 -1.59 .11 -.03 -98 33
H F#e DI -.11 -.80 42 -150  -1.22 22 -.10 -85 39
Ffig D2 -13 -78 44 -17 -1.10 27 -.10 -68 49
F# D3 -.08 -.70 49 -.04 -35 73 -.04 2371
QEJ"%%D“'O?’ ,,,,,,,, '35 ,,,,,,,, 73 ,,,,,,,, 03 ,,,,,,,,, 43 ,,,,,,,,,, 67 ,,,,,,,, 04 ,,,,,,,,, 54 ,,,,,,,, 39
AL EEE 48 12.73 .00 60 17.88 00 63 1926 .00
E R? 22 37 40
sl F 23.82 48.74 54.43
1 D o e 00
= AR? 22 36 40
F change 162.02 319.42 371.10
P of F change .00 .00 .00

(=) Mt N TR R T R HA LR S ey

Fo[BIEAWTE Z T HIRE RQL © BIEE R R MRV RTT R B G IR R B s B
FEEERHE 7 TRER I 2 O RS R bl Rt T Ry B B S 2 BRI - I RIS ZE IR 3 ~ 3

EFIRRESLAER O A (1T -

(BStRtitn] i E G - WU ERE BB AR
AEREHNHA ST RAEAREESR (B=-.101 > p<05) - fFELH—AYAIEIHET

=T RE 1% (R=01) BT -

W 11 Fror > SERAOSIHZ 28R - el T R ELRTT R 2 Bl - 535
W TR SEET R IERBEERE (B=29 > p<001) » TREEE | $HEHT AR
HIERBEELE (B=32 > p=00) > FIFEREEINGHHRTT HEE G R 82 8t

BRI - BEU(T Bt e (T B 29%ARRE ) (R'=29) -

100



ERETRES 0% 11 FoR BB | HERBERE (p=16>=007p<001)
CRRER IVHIEFEETE (B=46 0 p=00)  WIHEI BT BRI 33%

(AR*=33)0 532247 1071 > 0% 11 Fiors BN | B IR (B=26  p=.00) -
MR AT RS =38 p=.00 ) IS S T R 3% (R =34)-

PRI - B3l 2 oo oA o] DR EAR7E 2 FRE RQL - BURBIRE G S MR AL
1T R E & LR B B AR E -

% 11 BT R B R e e A AT

R TH /G HE T
Beta t p Beta t p Beta t p
B R -.00 -.11 91 .04 1.26 21 -.04 -.99 32
B HERE -.05 -120 23 -.08 215 .03 -.06 -1.67 .10
TH AR DI -.03 -.20 85 -.09 -.69 49 -.01 -11 91
Fig D2 -.03 -18 86 -.10 -61 54 .00 .02 99
F# D3 -.04 -31 75 -.02 -21 84 -.00 -20 98
F#eD4  -01 -1l oL . 04 . ST ST 05 .. 76 A4S
EEER 29 622 .00 16 3.72 .00 26 5.94 .00
FEE 32 7.01 .00 46 1035 .00 38 8.55 .00
! R® 29 34 34
il F 30.56 38.12 37.24
wmo P 00 00 00
= AR? 30 33 34
F change 119.64 142.05 144.48
P of F change .00 .00 .00
ff ~ BT eTm

AW FE EBERE 7 S Nm N B B (E BRI TE R BT R ATt L B SE Z eI BRI 14 LT
A 5EZ S ERHOE— DR o

— » WINR ZEATREHRIER R T RE EARERE

FBHNME T RAISE S E T RATE S EE TR AR B B S E SRR,

101



HE SR IERBEE T E FFE SRS T et 21T RHIRT eSS - Haridakis % A (2009)
$T4#} YouTube £ (co-viewing) 1T RHNTFEHIR - IREEME ~ HEl=0K « ABREBhEhH ]
PUERTEHIRERAE YouTube 25 VB Z1T R » AWTFLEERINEURR 28 N AR
EREZEIE AL - EalE - L8 > SEARSUY I HEERNREE -

HoES— AR U7 AR DB EE | AR - 3R T IR
FIEEE > M "R EEEE ) HEERRNME R ENRE - BRNEES
TRIEE R IE I H A BRAVACER - #ER ] USRS R AV AR NIREETE - B

(BT RITE AR M A T ENHIFE PR H B E A RN EARATA R -

Ryan (1995) W5e353R - (B ERE SR DUABRRB (RO &SRS R s (3
SIEFFITH - B s B - 2012) > IEAHTFTHEN " R AR EBEE  HEEH
RS LR BRI R AL B TIRAVRIRME - FH RS 1 LEFAE%8 (social network) 2
HBITERET 2 RERL N L EIVINRE > WS ~ 0% > IR A REINENEINE > (ERITE
RE R BT RIZHIFR] -

i " EHITE RS BERERRNRE R IRN T RAIESEE  RE - A
BFEHERIE IR N EHBR M - A BRSNS BN — BB LR
A Z FRAE R E S MR RE T L B B EER - WIS HIANEN &R - NIRRT R A HINE
EESRGEMRAVEERZ P EFEAFERENANE > QR REE AR E
HEERRNRE -

= FNRCENAEENEER N ER LRSS

HINRH T RAIE A E ) T R ERMEE ) DU T BRI AR T ENEE ) HEITE R
BT REEBREERPZE  H T RAESEE ) BET RAVHERIM RS - BB R
P Facebook 5lUELAES 5 BARERUM S IR 1548 - AFZE R IEME T (SREE - EE
2014) - WBEFEIEUR » 1HETT Re =HEA B E T AR (AR R K~ B2
175y AW FEHE R S MR N SRR e SR S IR T B 4 - RIME A nI R e
T - IES1 Kim 8 Yang (2017) G728 - REBGIEEREERRENE - B ATRERIE

TS a%iE - ] AR R 28 (B (E P LR (B (E R T RS R Z Sl T R & -

102



TEA S Y ST Ry T > BINET RIS S | R T RS E
BHEE  SEEZIEASE BT A AT EES By SRS =T BT S -
BRSO P DU ST T s R BB AR e 4t AR » 2 B 1] L BB F A S B B AT g

PSSR - A AR TR S - 5 SRR (Wasko & Faraj, 2005) -
= - FERHEINRBIT R E RS P EH AR E

APTEEREIE R EE MR TBEAR - BHGEEN T HEE gEREEY
HRIPER T TS TR TR EREESRERIETEERR - HHEMNE

FE - kAT DR R 5 BB AT BRI -
U~ B R R R

WG RATIE SR > ATTRAVERE VS - S ESNRRIA RN B EE G H R RETER
HVRRT Rt B B IE R B > H P A SR - AR Z 2
DN &2 S B e BB 1T R DU BRI AR MR R BN B A B HINE
EEAAERE M ERTE N ZIT R o ATt S S BIETH /NS LB TR
gt - (ERFFEEER AT BB TR TR 25 - IRBAWIZEER - ASUFE TR HREENT 5T
DUE—F st AR SN BRI EEETUIR - SGETHR IR - 5 NEEARAR
[ G ERRE R RUT RIS BN EE B g R AT -

BESh > A s MR HIBIEE R R T R th & IR A E R B HAL R E - B2
TEWTFER VB 20 > INEEASCIER SR RoR AR IE AT LU — 25 I BR TBIE SRR - 3
F L NNBITE RN T Ry ANBIEE R B4R TR I TER1T Ry > DUSE B RS A1 T FoRés -
534N > BRI © Facebook 1E 2015 FEEARHYH B AR G EEBREEE AR R HIA
B 84% > HPERAE 18 £ 28 sV B EHEGHERER 0% EMBET R & LK E
RTEEEER N L2 EH) - SENESELITEEREREL S NEABHIERS LS BUR
BRI R E T IR B M NI A SR8 R E B E S MR Y IR I 20 AT DA R ARk
BEITIHNISE 5 - AT BEI T B R A FETT R KR R I NR Y
N - E1TIHEIBAY HEUE N IS N F BB PR 2T HB R B ok BB & T - R4

103



R ETE R R PR T BRI EE - BR 7SRRI = 250 - thn] DR 3 S R T
FHETTIOIE - S 2 A2 EE T - WAL AR R R R I MR N BV E R R - 1F
Fi% B 2588 -

BEAN - TAERERIE | 0 BRIFVHEEE T SRR i D LA Y B B AR - (T3 ERER T
AR RSN VBB | WG E RN T REE ) DUZEIE RSBV IOsL
th FER A RE IR =R LB ST T RN B R A TR R - 51 T IR B S 25 ml e st ee o
MRS RIE] IERSNR A T IIAR S SLEEENTR - BaiREE - REN - &
5 [RERERUE T4 QIS MRl g SR B A A L ARAE P % - SISk RE L -
EET TR H AR AR B - 7S BRIl e R il > sE e ERIE R
HERFIRy 2B SRR By ERRCR - AR T ERITE R O ) - fR LRI R IE R
NE - B ESNE et BAEIEAY A - e Rt RIS R AR S MR 1T SRy
2 REYNIBIIBHEE RS NE AR AR RAREEINE > AENATT 3%
W W ER AR GBI i USRI - ERINE IR 2 AR &SRR A -
AW FERE R ARG BIF S N I TTTIRE - BRI MRS - W IIRETET T BITE R
R S B BN RN SR E - o] USE Aot il R o S RTE R - RT3 SORa RAE -

B2 ~ IR HIEEER

H BRI AR & N B T B T HAERANT 7T AT B F O AR IERT
gt EEINE N EERSIL = EE - H3ETE MRS EEHEINE B E AR
2 G BRTER AT B EESE - NIEL - AREREFE AT DU BRIZE R TR SRE - 2k
JERE e BRI R G -

BEAN BN B — BT By STy Ry Bl 4E R (ARBETEREI A FRZ -
DRI A AR AT AT B — 2Bl - AW T77AED 7 - ARTFE SR AR Gl EL - A
PREG T e Bt > INICE AR ST IR SRR AT R TS F] > aIARR R AR =i
TThERSA: - DUEHUE BAARIERTRA -

104



SHEH

— R
PR - R ~ 20 - BRER (2011) - 20 E4EuE 2 SEEEEHEAITE - JLpEE
#0205 99-122 -

OEJRER (2005)  REBEEERAIE T ST AT — IR R E EEN AT CRERZE 5
) e BT YL RER > BRI -

SUE - B (2014) o HER  MERS T, —HRHERERE RIET BB AE
K12 o (7R + 11 (2) 107-131 ¢

SIGE] - Z5E (201047 ) - GREGRIERREEE I - T HHEERE
G 2010 e BRI FEEPIERE -

FF7780 ~ BEBIS ~ MRS (2012)  Facebook 1 EFARIG{H A& ki BLr SR 58 IR B 2 bt
gt CRHRRZ BRSO » BIILREERES » FLikr

SRUAIEN (2016) - 48 o sl @At R b EET RS S ootk UL - iR
] > 305 61-107 -

#HERE (2016)  Facebook A5 [ S 44 # RE SO B EE 2 22 « FIREEA T
SR EARE (AR TR Ay 7 AR ETSCOR Z FRat ORERCZ B3RS0 » FFECRER » i »

HARE (2015) - BREATITEEG V- 2/ T 5T - 2EBLORYIEH T > 38 (7)
129-136 -

ZEEPN -~ FEERES (2011) © FEBHERFVERR I =T R - BEEHET > 9 (1) 161-196 -

ZXE (2015) o DAL AT RS Facebook 7381 T Ry (RHHARZARLERSC) » HEISC
{ERER © &b -

MELENERTESGE S (2014) - RERITEIILAG & R E S B R S o -1 TEh RSN
BHUN B PR R - SO B R i e Ze 3t B IT i R o e - AL T - KU BRI -

-~ BESOUR

Ahn, T., Ryu, S., & Han, 1. (2007). The impact of Web quality and playfulness on user
acceptance of online retailing. Information & Management, 44, 263-275.

Babin, B. J., Darden, W. R.,& Griffin, M. (1994). Work and/or Fun: Measuring Hedonic and
Utilitarian Shopping Value. Journal of Consumer Research, 20(4), 644-656.

de Vries, L., Gensler, S., & Leeflang, P. S. H. (2012). Popularity of Brand Posts on Brand Fan
105



Pages: An Investigation of the Effects of Social Media Marketing. Journal of Interactive
Marketing, 26 (2), 83-91.

Greene, K., Derlega, V. J., & Mathews, A. (2006). Self-Disclosure in Personal Relationships. In:
Vangelisti, A. and Perlman, D., Eds., Cambridge Handbook of Personal Relationships,
Cambridge University Press, Cambridge, 409-427.

Gibbs, J. L., Ellison, N. B., &Heino, R. D. (2006). Self-presentation in online personals.
Communication Research, 33 (2), 152-177.

Haridakis, P., & Hanson, G. (2009). Social Interaction and Co-Viewing with YouTube: Blending
Mass Communication Reception and Social Connection. Journal of Broadcasting &
Electronic Media, 53, 317-335.

Haridakis, P. M., & Rubin, A. M. (2005). Third-Person Effects in the Aftermath of Terrorism.
Mass Communication and Society , 8 (1), 39-59. doi: 10.1207/s15327825mcs0801 4

Hoffman, D. L., & Novak, T. P. (1996). Marketing in Hypermedia Computer-Mediated
Environments: Conceptual Foundations. Journal of Marketing, 60(3), 50-68.

Kwok, L., & Yu, B. (2012). Spreading Social Media Messages on Facebook An Analysis of
Restaurant Business-to-Consumer Communications. Cornell Hospitality Quarterly, 54 (1),
84-94.

Kim, C., & Yang, S.-U. (2017). Like, comment, and share on Facebook: How each behavior
differs from the other. Public Relations Review, 43 (2), 441-449.

Lee, E. J., & Overby, J. W. (2004). Creating value for online shoppers: Implications for
satisfaction and loyalty. Journal of Consumer Satisfaction, Dissatisfaction, &.
Complaining Behavior, 17 (3), 54-67.

Lee, D., Park, J. Y., Kim, J., Kim, J., & Moon, J. (2011). Understanding music sharing
behaviour on social network services. Online Information Review, 35(5), 716-33.

Li, D., Browne, G. J., & Wetherbe, J. C. (2006). Why do internet users stick with a specific web
site? A relationship perspective. International Journal of Electronic Commerce, 10 (4),
105-141.

Lin,T. M. Y., Wu, H.-H., Liao, C.-W., & Liu, T.-H. (2006).Why are some e-mails forwarded and
others not? Internet Research, 16 (1), 81-93.

Lin, K.-Y., & Liu, H.-P. (2011). Why people use social networking sites: An empirical study
integrating network externalities and motivation theory. Computers in Human Behavior, 27,
1152-1161.

Lu, H. P, & Lee, M. R. (2010). Demographic differences and the antecedents of Blog. Online

106



Information Review, 34, 21-38.

Papacharissi, Z., & Rubin, A. M. (2000). Predictors of Internet Use. Journal of Broadcasting &
Electronic Media, 44, 175-196.

Redmond, M. V. (2015). Social Exchange Theory. English Technical Reports and White Papers,
5, 1-36. Retrieved from:https://lib.dr.iastate.edu/engl_reports/5/

Rioux, K. (2005). Information Acquiring-and-Sharing. In K.E. Fisher, S. Erdalez & L.
McKechnie (Eds.). Theories of Information Behaviour. Medford, NJ: Information Today.

Rubin, A. M. (1983). Television Uses and Gratifications: The Interactions of Viewing Patterns
and Motivations. Journal of Broadcasting, 27 (1), 37-47.

Ryan, R. M., & Deci, E. L. (2000). Intrinsic and Extrinsic Motivations: Classic Definitions and
New Directions. Contemporary Educational Psychology, 25, 54-67.

Stroud, N. J., Duyn,E. V., & Peacock, C. (2016). News Commenters and News Comment
Readers. Engaging News Project. Retrieved from:

https://mediaengagement.org/wp-content/uploads/2016/03/ENP-News-Commenters-and-C
omment-Readers1.pdf

Wasko & Faraj (2005). Why Should I Share? Examining Social Capital and Knowledge
Contribution in Electronic Networks of Practice. MIS Quarterly, 29 (1), 35-57.

Wulf, K. D., Schillewaert, N., Muylle, S., & Rangarajan, D. (2006). The role of pleasure in web
site success. Information and Management, 43 (4), 434-446.

=~ W SRR

EOLembrain 5 R4RMFFEHET (201346 H 14 H) - KL EGRBIHYFEREE TR - IR
448 s - BUE http://www.eolembrain.com.tw/Latest View.aspx?SelectID=330

REAN (20178 H 24 H) - GRIZAEEIGRELFT | (TEHBZ) FAREM (RE) -
4EPRIEE ST - HUE https:/dailyview.tw/Popular/Detail/1252

PRIREE (2017 5512 H 29 H) - (t5E15) FHGRINSEE—E E2
5t o HUE https://www.gvm.com.tw/article.html?id=41771

BHEE (20174 1 H 5 H) - TS ) /e Gl TaEaviET - 78 - iLE
https://zi.media

Fer19 (2017 4E 1 H 16 H) o MEEGHHMBIFE > B R AE RIS SEEA - B
fiIHFA o X E https://www.bnext.com.tw/

RETEE (2017 £ 9 H 8 H) - (M2 ) HHFFRIRML | G RIESAR 2P 886 1 1IG

107

ﬂlﬂ{ﬂ]

SfE—FL 7 o AR



MRBRAE SR TTEHE - A TEHIF - HL
https://buzzorange.com/vidaorange/2017/09/08/jimisugo/

=CAR (2013 4E 10 H 7 H) - EHRENIMETTHH0 © TR © &1 s - B
H http://www.ectimes.org.tw/Shownews.aspx?id=131006231203

108



Digital Marketing of TV Series: The Influence of Posting Extra
chapters on Social Media Fanpage on Audience’s Reception and

Social Responses—The case of { A Boy Named Flora A)

ABSTRACT

This study discussed the impact of one social marketing technique—posting extra chapters on
social media fanpage—on audience’s reception and social responses, and took “A Boy Named
Flora A “ as a case. There are three types of content values of extra chapters, including
perceived hedonic value, perceived information value and perceived interpersonal interaction
value. This study explores the impact of these content values on audience’s reception and social
responses. 570 valid questionnaires were collected by online survey. Results showed that
perceived hedonic value, perceived information value and perceived interpersonal interaction
value have a positive impact on audience’s reception and social responses, in which “perceived
interpersonal interaction value” has the greatest impact on viewing frequency and stickiness,
“perceived hedonic value” has the highest correlation with like, and “perceived interpersonal
interaction value” has the highest correlation with leaving a comment and sharing. In addition,
audience’s reception of extra chapters has a positive impact on their Facebook behaviors.

Findings have theoretical and marketing implications.

Keywords: A Boy Named Flora A, perceived hedonic value, perceived information value,

perceived interpersonal interaction value, social marketing
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ISR b nb AR (SRR > 2014) - 5 2AL - Ry R 58 E o B S 5 o
ERERERETT - EREATORE - A SRS ?

WS R BUE R WM 2 MR ELETE > EEEEMEER (German
National Academy of Sciences ) 1F 2017 FEHRR " tHEFEL RS B R} £ | (Social Media
and Digital Science Communication ) WffFeiredrfath - Wps S S BRI ERRSE L [ (1
RO« H— 2 59 bR R S R PRSPPI A A & HUE AR RN R Z [HBE
5y AR SRR - AT BB RS EERR T KA RIEE BRI R L T A
BEEREITTT > R - BN RI% > B sAe bR - AN D4
ESHETT AR > SR EATE R RE RAER - AR AT  JERFI AR R
FIEEF G EAREY - MRE AR E R A SRR 2 T B SE G RS -
TR R ARG B2 38 R SR SR FE S 1 2 2 - SRR B A B AS — T TR I A AR
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BN R ATE S E - ST YL A R R B AR FE 8 & (Crowdsourcing) A
= e

=

HETERE R BRI E S SR IR R A B 1T 38 DR SR R Y B ER BB > A R A
B DA MRS BARIER 52 5 B SOR » AR 4IRS LB 2 A IERERT R AR B B BUS HIRIER T
HO SR EESHEARE IR SEAVESE - McClain (2017,p.1) f5H - ZTH]
HBUBTHIAEES SO BSRAA - BAE T EGHTE  (fake news) ~ T EFUEEEE | (alternate facts) ~ T {5
P2 | (pseudoscience ) SET R R EIERIIERE - (RERIE R MG R Z M AT
A PUREEIARRS - A RIE R EEEENE S ETREA RERIERNEER - 5
Hb - SRR ERREE AT S PRI SRR R - (AR RAR - B HIRI R ST i RE 2 R
FH B A s 5 9 Dy U T R A - T BB SR e 1 5 1% EL B IRl 28 H Y ( Shugart

etal.,2018) -

PR B [RERFER ST S AL B FRIVIE (0B T5R > Shugart 223 (2018,p.1)
TRFE S B DU N 26 BE S R ER SR B AN ROR SO — ISR = i R ELOR R - 2=
HIFSCR - BIEATOHEE L E N R B AR A ) =R LR N RS B
SR TURRHER R BN RO T RE RV AN E B - RERFUE R R R e
ORIFELAN R A B » U H AR Bl L B A LR 1R i R PR R BN A B ARV &
Linett SE25% (2014) BERBERIEE G EARAE) - SR TNFERAR TR
BN RIS - NMEABARIERERE - MR RFHEE (Citizen Science) HYFEE » B
HENEHPERM A ER o PIER 2 CFEH L, (Pew Research Center) {f 2014
FHEFFIE(EEE (American Association for the Advancement of Science ,AAAS ) HYf¥
BRI - #TA 98%MRIE R CAE (MRS LA TSR (Rainey et al,, 2015) » [fi
HiF 86%HyZaittxFoniaid A e 4E « MPESRERR A B AR H IR T
EHBRFEZAIERSN - WEREH AR O BT B R - HEFPFR (RS (AAAA) 7F 2014
FEERRT A0far i At BFEE RS AT TRIERIHZE L (How to use social media for science ) V&3 & -
Gk B R AR KSR R AR ZE i 8t (Dr. Dominique Brossard ) -
AR [SIHEE BRI - CERREMRE A FHEEREMI - S EE
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TRFT T I P A PR - et S - SRR ER R Ao (58 R L B AR PR R R BT S E DA e
PG EHRE LB G 1F PR RIS B2 AR A5 &5 B E R 5w -

SEEE AL T AT RERI SRR Kim Cobb {873 SN A (58 A - AR A e B et 25
FURIEEIISE - (EE MR R R R R SR - (B ERIEAG 5 RS TR
AR B I s BN BRI BIP 5 - (B ST B 2 AT B K 5 B Oy
W5 > sBman IR A 2R > H— s R R B AV S e S N IR A R B H
AR A LU R S - B =0 S A DU A R LR R S - IR R
fRF - FELCEEE A BRI S 7 AR B H VU R T 2 N RS BRI RN - DL
FAtaim AR BRI R ey A -

MR SGR » ARG EIERIEENTSTRE R - S RN S RS S B A B
SINROERIARE HHIE » £l Cobb M50 HFIEER MRS Z IS RAVHEL - P A
FASRARASZ NHIE RIS > BHPEFIEREARRI S T | (1t doesn't matter how right you
are if nobody is listening to you ) » — i o Ry (A FHE2 S IR R BN GORUR I >

BRI AR LB LR AR REN S et g SR E A ER I -

TR AT A AR BN R 22 S R S A B R AR RA DT T AT S8 B A A M R - BILE « RIE2EHE
Bt EEIERE A BT 52 o 41[F Jucana & Jucanb WIfirEE# (2014) EERIEEFNHE
JEEEAE = (7 - — BB A RN EE R AR EAVEHIE Y ) RS2 ERENEA LA
BT AIRESE - EEEENEE A RRAFIEEAR ) =il BRI SRS e - I H AT
IEMERB S PP R AR A R E B TEORE R - Bl = B LR AG A R
{4 Brossard (2013) H7EdsiRiE LA RESEIF YRR - 2R EEEEEEET A
PR G BRI A - (BA5 BB - s - R E P el g E2IER
ERfEEE ~ BRSPS R AR SR B A T A > STREA - Dudo HE2E (2016) B
— DI E PR BN BAE RS SRR S N HERERT - RO U~ B ' E

o] BIR S i TI B R B SR 255 (talking, discussing, debating, and/or deliberating ) - =1l

12222 Cobb f#H--#7%#% - Dr. Kim Cobb (@coralsncaves), a climate scientist at the Georgia Institute of Technology,
talked about Navigating the Science-Social Media Space: Pitfalls and Opportunities.
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SRS LB EAG R R PR SR BN R B AR SR Z2 ] R PR R s B = 1]

gy o

AR ARBR R EA T SR N ST s S B T RS2 5 TR & (R AR
SRR AR R T REHET T AT ST A - AT FERR DR B R R R (S A B A Ae B R Ay
B LHRAE LIRSS  DREERE RATe  MER AR AR R £ H AT
AWFEARPE R TE - B BB A Bk, 23RS TAE S A LR A
BROMERE 2 85 - B5E H A — G e AR 5 ARG T R T RO R S
DUR (S8 H BT 5 - 5507 T L AE RS2 5 A fE FRa T (o R f LB A A B O A o ]

RES [REAVFHERE - fHREpRSS -

B~ AR N SRR RS

RBADH  ERIEFBFA PRGN AR S ERR I RIEE R RE S
OFIBEE « RET-HFAR > ARM G 2R REHES RS - R EATAREHITE
B EREA L ? FMERTERIIHE - A (LA S R Bt R R BHARE
BEDENGE - FEEEIREGS EARBREEHFRAEEREARE - TR —EkAT
HIE R (Jucana & Jucanb, 2014 ) - S S fER G2 HE S » T BRI B -
e R R N R E MR R RE - AR B R BN R E)

(increased need for scientists to engage with public audiences ) » ifi 7 17 DS {F B HTEE A

V& (Bultitude, 2011 ) ©

BRI (ICSU) FAE 2005 SRATERES SF (ko5 RITE I AERs SE e vl SR AR 5%
AT L —  MEBRENEEEEIORBIEIE > RIS K FREEEPE - — - BIER
MERAEENEE > SIOAREFIEMEREETE > SIEAREMEAEMARE = &
SRR RIRERTE b > EE A AT AV - 5 R R RS A EE M 1Y
PR AE R (b - 5 AR ER B EMERIT HEDK 7 AR PS5
HEETENIK » FRIEIEBUTAES (NGOs ) ZERETIRIEZ N R SR R8T - Bl
FIEEE GRS LS LR R R R R APIER B L LIERR TINsaR 2 e i ta
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G EREHRAGHEE - CHmE e AR AV E R MERIEZ D EE
B EErAT > BASIEAEEE - BRI FTRE R T (1ICSU,2005)

90 FAUIKIEEMEEE I K SR B BT » B2~ BIEWTTT L BOE R SRR B
Il FERS T TR S © Semir (2000) B2 RRIEER (GRS L AG S I NE BT 24 ol
% AARBUFRAIRETEA R TR - BRI Sy > R AE - B
B2 BRI Rra el - T DARE FHAE R (B 12 = S R A RIS e AV B - SR B2 fn T
A -

TS ERER ) (PES) HYEBL RIS R EE SRR - AR LAgsE
HISRHREEN  MENELESHEEE - BRERIL T IO - EESERER (e
#ETANRSERE ) WM T e (Halford,2016,p.21) » FIESSmAEES £

"ABSERE R DUERERSCRITTE R R o RS DI A 5 RE AR
HER S5 - 400 Levinson (2009) W5T353R > BIEEEEARHY IR G E A A RS R
EEGEN - EE RLER R R RN AT AR EE » SR E R REE RS - 50
BRI R SR > MMUAE SHUBRE TR R = SR B EE
R A A S - Walejko & Ksiazek (2010) BFE s S0 RS AR BT > 51 25
TR R S AR SRR - R S AR IR O B, - (R R R S A8 A i B 2
FERR LU MR RIE R ARS8 EEE SRSy R AL R - HMEE " A R2
AR ) WEE AR -

DRI 25 B HES) AR BREEE | ) - Rl SLA R [E A AR 2R - BIA TR
ST am i ER S BN ORI E AT RE RN (Besley et al., 2013; Dudo,2013) » A WFZEHRETF}
SRS T AR S BRI | (UREE  (Dunwoody et al., 2009; Dudo et al., 2014 ) BT
s FHEER A2 {E (Dunwoody et al., 2009; Jensen, 2011) » BUZFEHIA RS BT
E2S2 18220 ( Dudo et al ,2014 ; Marcinkowski et al., 2014 ) o ¥sAcsn » 32 ELRRZCHRA L
FHEEZZ AN B A R SR BRI > A StaEsm RIS MR R R R B A R
o WEEREFR-CZ IR S MERE - — TR R EREE (defend
science ) HYREREARH » F#& LBt BHERS E BRI SR A B BN R AR -
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Dudo & Besley (2016) H$H¥ERPHE(EHES (AAAS) 1Y 5,000 £ ST TR
FEVNRASRERY ) AW - 5 RS BIEOYEEE « ROCEE - iR - (LS ESIE
AURIEE AR R R AR R AN AR - BRI RS RIEE E - MRS
S A S B HLE N OB A H AVIEFE o B2 A0 — : (DIR#FHEE (Defend science ) 5 (2)#54]
FHEETAT (Inform) 5 )L R RIERATELER (Excite) § ()EEILARE PR RIEZRNY
{E1F (Build Trust ) ; (S)4m#EF}E2EHE (Tailor Messagens ) « ] HFH & » RIEEZII AR

HECR B2t - PR EAA PR ET R E A ER (R 1)

6.5

= Own priority

u Colleagues' priority

Prioritization of communication goal
(Y-axis only partially displayed)

Defend Science Inform Excite Build Trust Tailor Messages

w1 BRERSR - R EIRE A GOREN A E H A

ERAE © Dudo & Besley ,2016,p.8
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1 RIER - REFEEEA GOSN TLE B H R SeIERP AT

Personal Colleagues’

prioritization prioritization

Mean sD Mean SD df t Sig.
Defend 5.96 1.26 572 135 368 3.85 <.001
Inform 5.88 1.07 5.35 133 375 8.27 <
Excite 5.60 140 518 1.49 376 553 <.001
Build trust 5.03 1.27 418 1.43 371 12.19 <.001
Tailor messages 4.99 1.38 4.43 1.43 369 7.26 <.001

doi:10.1371/journal.pone.0148867.1001
ERAE - Dudo & Besley ,2016,p.9

EHCGEREERE ML PEEETE SN RSE - BT S AR FNE
RIS AN R E R > IR E S0 ] S SRR FE A RV AR - EFEER NS
A B RIEHE - AJRERNILR BN R B RS L BRI LB BER A HIRIEZECR - 1M
R EELE RN RAREREIRER B CEERIEE - R e - R
TRAR - EEOLFEGAE - MEROAR R EIEE BRI AR RS R 2 EE
fHEF -

FIEZIFEE B AR 2 S Rt P R R E ) - S SR ER B EN A GG R
A [FERMEEE R E(E 7040 (Pew Research Center,2009) - [N st i85 2 B0 Ik
8% - RHEEZR M T AR RS Ay SRR SIS e (E (IR - B AL AR
MHRFEE. - FRE BRI AR AR T Ry (A ERE BB AR AR A
M5 ERCIERERE S DA EETT#HED  ( National Academy of Sciences,2013 ) = Dudo & Besley

(2016) P i BiRs - (948 el & S R R o JE W A B LAY SRR - AR TTAE
HEE  RHEER G E B A S8 7T QU IEAERG AR - SRS IS NI RIERSREE VI R 224 0E -
AR ECE MR E - HERF SRR SR A o BRI AR S T B (symmetrical
communication ) » 1/ 17#E47 FIEEEE (the formation of online communities ) » 5\ Ak 5
BRI fEE 2 B R R o BLLEIN - BRI R ARA I AR
e S S R A AR ARG S EBASET o - RIEER I Rt P Bh A LA AG (5%
TR N RS BIR B B - FF S A R B A B H Y > SRR A
(Y 7E A (Colson,2011,p.890 ) - i bt 5 [FEER B LR AL LIRSS T R B AT (E I 14
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BRI ARG R H B -

2~ PMERERTHRERZESREN

TR B A AR E R Bk 3RO AR E BN BT STRCR B
HAr<Hs E Bhi/ ) - MBS IR RSB ISR RIS T DS LR A B 0>
M EERIENTTE - TEEREDE  E2RFIEFBMA (Halford,2016,p.21)

Ay T BRAERIER AT IS LIRS G At B RS B NSRBI - 37 2 22 A sl
ISR S F T I - APk A TR R (R SR A TR T H—
2016 AT PG S BELES Bl ACEE ( Zealand's University of Otago ) By pAff#E- ( Kimberley
Collins ) I3[ K22 ( the University of Miami ) fY Af# 7552 f#+- ( David Shiffman) &
1F > $HERER 587 MRIERSGEITHISR AT » 2o E BRI E & SRR 2 (A
PHEASRDY - A WES - B— @0 &R DSERERE R R e RIEREE 2015
FEHAFE AN TRI( 20152016 )T TR RIE2 - EESEBLARIFE (- A Report of the Science,
Media, and the Public Research ) FYFH#ENZE - BN Ry A e BTN 1,229 U BFEESR
B523F L B AP RIS (FIAE D BHGHERERIEEATE O R - SRS R
PRSI E ) - SHETH BRI LIFSE M A B - R AT B
(Y« S350 BT KBTI ST R s W R R A HRFEDRENEIE - LA ST 5
DABSHTINEDRHT 2016 FEERE(E RBREZE o « DUT o At L i (EE A R Tai A

—~ Kimberley Collins 7£ 2016 &% " FEERAEE LAES & AR | (How Are
Scientists Using Social Media in the Workplace? ) Y58 & 875 - Hefa& 7=\ BB e H5 4
DUSREERAY 77 FULEE 23K 587 (I RHERRAE TAES & At R RS S MERRAT B - &5 3 el
W 203 (ARG - Siat 2D A REE TS

1. [E[EETEREY 203 (I ZaRER Ity 31 (EEllZ - & RAVESRE] (37%) ~ 7%
(19% )~ &LPaRE (149 ) ~ B (119 ) FfisK (10% ) - EMERIESY - Hikd 49% o
M 519% o SHAMZHIFIEE S AV R B BIEAE 21-29 5% (39%) M130-39 5% (39% ) HY
FHRTE - EHFEAE 40-49 BR 2 MIRILLBIR 14% - £ 50-59 B2 FIRIELB R 7% - 60 %L
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ERBIE B 196  BURFESRHER S 1 T /RS L B ASF RBl /N U is % 2 T
H .

==

2. ZUR AR (54%) BEAML (PhD) £ - HERE S5 23%
BB s R 3 1 By 13961 6% » S8R Bz i B SR AE SR ERAH BR R A L1
(87% ) AR FEMIE BT EIFT TAE (5 5% ) HM/ DEEER R  RAALRSE -
BYIEE S LFE0E B RS - ENZHiEIIFTEE - DUERRE (13%) ~ £
(59%) FILHEER (5% ) WUZahia iR - HIOSEMEE - AP » EERE - T4

BN BB TR

3. SHEHE > IR LRSS G ERGE 2SR - MH S =58 20 -
A ZaRER R E IR (Twitter) ~ B ® (Facebook ) Al LinkedIn » 537502 88
% ~ 829% ~ 66% (F2_) - [fij Google+ » Wordpress F{l Research Gate [{# FIER > » 477K
40% ~ 349 ~ 31% » HAMARFCEAVFEEHERS A Instagram (219 ) ~ Pinterest (189% ) Y
(RPN C v

* 2 MERREE AR SRR B 4ET

Social Media Service Average Rank Users (n) Non-users (n)
Twitter 1.5 512 34
Facebook 2 479 67
Linkedin 4 399 147
Wordpress 4.5 233 313
Google + 4.9 273 272
Instagram 5.0 163 383
Research Gate 5.1 210 335
Reddit 5.4 125 421
Pinterest 5.7 141 405
Mendeley 58 167 378
Tumblr 6.1 127 419
Blogger 6.1 113 432
FourSquare 78 61 484
MySpace 8.8 44 502

doi:10.1371/journal.pone.0162680 .t002

ERAE ¢ Collins et al.,2016,p.4
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4. MRS T L BRI AG AV BIIR Ry (] ? DARIER S o (s P A LR R AR e (Twitter) Y
FIEHIAER - 2R e R E R HEIPERR 3 5I0E © (DEtEm H ORISR ESEEIRAINTST |
() BFIEENTFEE H SR LA RO - G)EAWIFEA - (4)atam H CESEHIS LI NS
O)E NG - EEERAVERZBZIFER (74%) Foniif SEHEEIER
BEEHS G PR g (AR B RHER B TR R R TR > SURAE AR LR
EEBEE SO

5. MR I HERT BV L W SO IR 2 SR B SR 2 5 & w0 R ET TR R 2 PRy &
BEEEL » [5 6196 BUEEENRAY 31% » EFCRIHANRIEFEAHE » HRERORE S 5% >
MAEEAE T E(E & 3% - HLAERTIPIEE AR H SRR SEBECE T S EAESR

R4 (Bauer& Jensen ,2011) »

6. 558 NIRRT W BRI A (i ? SRRV E R R LU T T8 - B4
— ~ FIERSEE R (IR 2 E 1] AR B R H B B VEE A - = ~ (EATHE
R SR A SRR - SRR RBIE > MIRE SRS ARG - = (LA
FrRE LB AR B RV E R > ISR SRS - 10 - RN RE S (=
%) FIHARIEVIFEN T EAE © T HERPEE T AR E R R R EATRE

=14

7. 2R SRR TRt (I B AR S (Facebook) » SHE XA 88%
(R R FoR R E RS TSR - thF 75% M ZehE s i e (6 i E R flR e
BIEHRERVENE - B 33%MRERFORH O R EREEEREH R - BIaK
St BB GRITRE EHREGRE - SRR s CORE RN REIREAE -

8. EMMEREMMRENHIN K& ? A /\RZIFERTRE CEEERE Lo Z8F
EAERAAVEE - HEVRE T EEBREAINTIEAER (25% ) - SIFIEHIFERYERL (2496)
BLELA R ERSHIATITSE N BSTAR (219 ) > BUEatam » $HIEMNT (BiEmE e sl )
HFIEMER RS (18%) ¢
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9. EJR A Z IS T R E TR 2 EIENIEHE - 7 64 IZiEa TEE
BAIESMEIR BB N Z 55 E 2 BE RS A IR G T A IR R RCR - HIE
B HE U 2aiER R ERREFETHEER R AR M5 7 #2558 R Mies
KR ERIDA BRENCR - BRI - RiiE A m ) AR 5 G U (E S T
R ? B ? AR RIERFE S i BRI A BERE A ~ 2 A
T ERIERIG - (B0 HARY ELAE R Ry A R BGS BRAR SEHR B2 5 T B ) - TEANHEATL
ZaiETon T (Facebook ) AEHMBIMERFEITHE T SORMIZE R - (HASRIFIE2
RGN REEE > SRR FAR M R BB ENSAFEE - A
Pinterest AHERF (Twitter) &5 ANHZE EEYS AR EERE L H @i H A N —E 281505 -

-~ FEEEHTE R A AR R ERGAR  HR )REo3 BIAE 2015 ~ 2016 FREGIRIAEHETT TR
B BB FETSE | AUFEE R (A Report of the Science, Media, and the Public Research
Group ) » HHt 2016 gt 1,229 fir s Rl R R B FEHHETT » HERER
{5 P B AL AS BS [ FUBHE DR (ERE R AYIE I - TR IEL 372 AR ERIE A
BURERIE) - PHEAITE R A LT SRS

1. ZREAERE BT R LR 2GR - MR AR 22T
REEEURT R BT P TS RAR B AL - T AZ 5 BB FC RIS S T A VB R 5T - R
EREENE  ZINERZEEIM - 5 70.19 > ZoMEE S 29.3% -

2 RERAE LIRSS E B AR R 0L R o 2 ELAHTZE R AR L. T AR H
M RARETHIE - §EREBIA T2%RI S50 E AR B BRSNS
(Bt B BN A 8 (FFE 2V AER) - EF 6.7% N Zai EFNEN AL
HABOINTOE) (B ) - BIMIA—F (43% ) ISHEHEF /D %R0 H K
M - 557 38%6HY NBLGCEHE D O E) -

12015 FEHH 1,239 HRERETRETHEEHRE - ARIEWHIEEE 254 B -
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Participation in public outreach
¥ More than every few months ® A few times a year # Less than once per year M Never

l

Talk to reporters about your research

Engage in public outreach efforts
related to your field of research

0 10 20 30 40 50 60 70 8 90 100

%% of UW-Madison scientists
N=371)

2 BRI RSB NSO R &

EHRJACE ¢ Science, Media, and the Public Research Group (SCIMEP),2016,P.3
3. EIRFE R TAE S S AR E S R BEEAS fy o ? SRS R AR
BHEl (Wikipedia) » 5 77% ~ £45t1Ef Research Gate 7,5 46% - YouTube 5 43% ~ g
i 33% o 22 Reddit ~ RSS feeds F1 Twitter {7 FAHZREAK » SHE WSS IANEA LA R Lk
—RE B AR E R RIEE R 53 By 859 ~ T8%F1 65% ([& =) o kL&A1 Collins

(2016) FREBURZHFIE R WA AERAVES AR = -

4. B RRER L RS B TR SR B Y R fol 2 SAR 283 > BIEERLL TR F
st PEVRHERRRRE ) SR B R HORT SR RIRIRI S ) 0 SRR ZE o
" IRAREGET AR A o BN T BRI REITSORME ST ) Al E R & —TH () -
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Use of social media for "science-related purposes"
B More than once a week  ® A few times amonth  MLess thanonce amonth 8 Never

%o of UW-Madison scientists
(N=268)

3 RIERLL TR AR ) RAifEE A R A

BRIAE ¢ Science, Media, and the Public Research Group (SCIMEP),2016,P.5

Social media for scientific research
W More than once a week WA few imes a month  WLess than once amonth W Never

Engage with scientists on
post-publication content

Post or comment on
seience-related content

Share announcements
about naw shudies
Seek specific information
about a scientific 1ssue
Follow discussions or
debates about science
[+] 10 20 30 40 50 60
%% of UW-Madison scientists
(N=268)

4 - MEZDE AR TR E ORI H Y

BRIAE ¢ Science, Media, and the Public Research Group (SCIMEP),2016,P.7
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S.igetEE R TR SR B A LR ARG (AR AN (S (R ER SR - 75 75.5%HY
SRR R R R AT DL B A B i L BRGSO R S ARG B
AR BRI L RS (T - S9IME AL B RG R 2 R I - SRR AR
HF > SBR LR A BRI SOE T A ERE - MEREE AT S 2R ES  HIE
AU ZEE R R R N AR E A A e (43%)  [BhARF—FIZai#E
HIEEIREEREE (48% ) » 551 A 17% RIS Ry I B RS ] DR = th PRy E2
oz 8)y - (B BRREFRABERELE R  BrHAHERE (HS) -

6 AE 18 {77 32 B A (A R BB E S — 2P adam - DIAFE " (BRGNS | 1Y
SHEREE T ([ 6) Za B ME Tt S DAV R & BRI 7 S S R RS R | -
GEIVE 55.1%ZE R TEE ) - MHHEE] " EREREe g S SRS, thE
58.1%yZahEEE T EE - &EANEME T RIEREZ AR EaTim B A
FIEERE - PIOGEAEME ? o AE 62.9%Fm THE - MIAEEEER 6.2% - 72X
B TR S E R AEF 551 %IRRT R AE L AR R ERBN A &5
NP EEBNEA R S R R 7 2R AR ERB AN SIBREEE ? SRR EE
FEMPHTINCE > A A SR 2 SR A HARER ?

Social media and scientific credibility
MAgree MNeirther agree nor disagree ¥ Disagree
Using social media negatively impacts
my reputation as a scientist.
Social media are good sources for high
quality information about science and
research.

Using social media mcreases my academic
unpact, such as my citation rates.

Using social media enables me to more
effectively engage with fellow scientists

0 10 20 30 40 50 60 70 80 90 100
2% of UW-Madison scientists
(N=371)

5 RHERSCEI B R A T (ST AR

BRIFE ¢ Science, Media, and the Public Research Group (SCIMEP),2016,P.10
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Social media as engagement

WAgree M Neither agree nor disagree W Disagree

There are lay audiences mterested |
in what I have to share about
science on social media.

Using social media 1s too tume- |
consuming.

Seientists should discuss potentially
controversial topics, such as synthetic
biology, on social media.

0O 10 20 30 40 50 60 70 80 90 100
%% of UNV-Madison scientists
(N=371)

6 : RFIEEFE RS AR 2R E R &
ERIAJE © Science, Media, and the Public Research Group (SCIMEP),2016,P.4

b T R R B A e R R B e R S PR R T2% IR 5 DARHER (R B #Y Ky Hil
fi2 R F (AR AS B MRS - Hoh AL RH( Wikipedia ) (5 77%~ {E4R 11 5f Research
Gate (5 46% ~ YouTube (5 43% ~ figdE (5 33% ° 1St T RS A AR AG BN SR S0R
EAHERMR N ESRE I TR FHEBEEZENE ol EHEE B EETR
LA - It PR RS B MR AR S M MERRAY P 5 - (EERBRES AR BN
BHERWS AR - AR AR EIEH R SR UIAERE -

Collins FEFLIBFAEILIGH - WREFGR » (AR LIFSaEARE "Bz
(EFH AR - HEMERCAUEEE T BHERAVRIAANE > SIS ~ W ER -
ZRREIREBE  REGER SR BYINFTEORPEH PG - EEESERERAE (R E
Py Ty ) (scientists using twitter appears to be a new movement ) 3% Z /i
IR > M FIHIHERFIRSE S E A BRI - (H AR B E MR 5 BRI 7
TEH - E2AEMEFIEHERNGIER S - R RPN E T EIE R

BESIGR > RAUW ) AR S SR AR TR R TR G ARG 1 =0T
It~ BRSO AL EAHE L4 - Colling FHEEE (2016) JESRIFIEREE
PR AT BRI MERER RN EE S8 LU T RIES © H— e SR EIsRE 2R L
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o HT o gEBHAM R ER SR T IR AL - PIBERIEEAE  EEMERER T ARE
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The Research on the Motivation of Scientists Using Social Media to
Communicate with the Public

Shan,Wen-Ting

ABSTRACT

Online community media is growing rapidly, and scientists have noticed the special nature
of social media. Such as cross-group use, collaborative production, diversified services, etc. The
social media provides scientists with the most convenient platform to communicate with the
outside world. scientists even think “scientists using twitter appears to be a new movement”.
Over the past decade, academic circles have accumulated a lot of empirical research on the role
of social media in the process of scientific communication, and many research institutions have
conducted interviews with scientists on the use of social media. This study uses secondary data
analysis to organize two important large-scale surveys in 2016—New Zealand University of
Otago and the University of Wisconsin School of Life Sciences survey of members. The
purpose of the study is to discuss the use of social media to disseminate images, and from the
perspective of scientists, discuss their motivations.In addition, this study also submit questions.
Can quantitative surveys really show the purpose of scientists using social media? Is
communication with the public especially an important motivation for scientists? It is a research

topic that can be further discussed later.

Keywords: science communication, social media, public communication, public engagement

1n science.
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ABSTRACT

In 12 years education, Just one hour about art education, a lot of Taiwanese scholar express if
student wants appreciation skills being higher, the only way is study them self .In this case ,us
Tobii Eye movement measuring instrument to record subject’s eye track.And use questionnaire
and BILF scale use median score to let subject in 4 classes: profession
Photographer/amateur/abstract type and specific type.After the eye track data collect complete .

At last, Tobii Pro Lab can calculus the hot zone map, and comparison the result.

Keyword : Art appreciation * Eye movement measuring instrument * Photography ~ Visual

perception ~ Visual perception
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