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The Reflective Reading of CCTV’s Chinese Spring Festival
Gala under the Leadership of Xi Jinping

Lu. Yu-Nu

Professor, Department of New Media and Communication Administration, Ming Chuan University

Abstract

When China Central Television put forward the Chinese Spring Festival Gala
in 1983, the major purpose of this annual TV program was a return to the traditional
Chinese culture and to comfort Chinese people after 10-year turmoil Cultural
Revolution and the disillusion of people’s mind. With the focus of traditional Chinese

cultural heritage, the debut of this TV Gala was a very successful one.

Previous studies of the Chinese Spring Festival Gala were mainly on the
economic effects, especially the lucrative advertisement revenue. This study put
emphasis on the agenda setting of the political communication by examining the
political signals from the programs of Chinese Spring Festival Gala, the changes

during the Xi Jinping’s presidency.

With the continuing popularity of the Chinese Spring Festival Gala, Chinese
authority has been increasing its grips on the production of the Chinese Spring Festival
Gala by focusing on transmit political messages to the audiences, a kind of political
agenda setting. Consequently, we have observed more programs with strong political
meaning. In sum, the Chinese authority remains concerns the feeling of the society
by taking more flexible approach and maintaining the balance between the political

agenda setting and the transmission of traditional Chinese cultural heritage.

Keywords: China Central Television, Chinese Spring Festival Gala, Xi Jinping,

Agenda Setting, Chinese Cultural Heritage
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Fr~ ATEEAR - HEENRGL T WIERARMEESEN (2T - BEBE - G0 -
2010 5 ARFFEL > 1996) -

H " REE ) AEmEEERT TENCHREE ) o R RE Rt
Be—f T #EE  (narrative) 3% " #3 , (story) (ZEBS ~ JEU(= > 1999; van Dijk,
1988) - BEZPtAEEESE - B BRI AR TR, ~ TERERHEARR, - TR
ERVRFRAE | FERE - EEE T ASEmaNPRamEs - T etk G s
fof , 1 TRPEAEAEREE ) FHE (R3R7T 0 2003) -

WEEEREN L FEEARBULNEEF - EETF - IR SOR R
(context) FFHFMEIT & EMAV LS - EERNER X FEHT  FEEETHE
T ERESE  EWREEE - ENER  EIRESEALERE D ER (B
2008) © IERILFERE D - FEREEE A PP & E R BIRASCRFE - H
oo TMER ) SR BT SRR — @ RE - 2255 Byerly (2004 ) #58r id oh 09t AR
PES R FHEXTFEREGPZIRES B T BEHE RS F A
VIR SR RIEL B 54 (851 Comrie & McMillan, 2013) 55 = JEAIE S E 1R
A E o BrEE IR o B0 0 IRIFE (2004) s - BY THER, 2F
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BERS R AN SRR S (HERIZIRE R amL)  AE—EE
EBATIAVRERE > (R0 2 BT M 1S SR A B S AT -

BRI B/ P B MR A YR 22 > McQuail (2003) BIfeH » ZMAEH EHME T LK EE
A —TEHE - RN E AL o BRSNS A E I A ) M S 4 AR U A AL B A & A
IR MHER - Al B LEERRERCY - B FEXHRE VRN EAS
RIS o AR T — B ZIREDZAL ~ L - & 2B EAL - L #EE
HAGNER » W2F F R g ENRTRAE - AEEERUETEE (fRT
2003) -

[EIEEEY Comas (2012) tfgHY » B 20 M AE A8 th (Y AE RIS & SR 4510 BF B R
T LRSI > U 1 BT A 2 A e R BRI I 5 N S B M A T A
S B G IE E > FRRE R b DB S -

- MRIZIRED S

ZIMREN G2 — TR EALRY ~ 7y fE(b H B MRy BB &bt 2 J5 7% (Oakes, Haslam
& Turner, 1994) - RHEZRER » ¥t & EHE—EREAVRTE ST MBS ER F
li] 7E A8 0% 1 2 H P A (E #S 22 52 0 B AT AR B ZIMRED G2 (Aronson, Wilson & Akert,
1994)  ZINRENSRE S AFIEHET BV - BHEAT AR TNES  EMEAERE
(B& 7% ~ PRSI » 2003 ) HYHIET - PRL AT HESR - 1 B ZIAR BN G2 B BAth Z R EI 52— £k -
EBEEE - BEMIE(E (overgeneralizing) WAL - B TR EMERIZA (R
B TE) (BERE 1996 5 Bagly & Steffen, 1984) - A REM:AIZIMREI R ATRIIZEHS H -
EMERH B T BEMEAYRE (instrumental characteristics) - ZELIEIL -~ RET - BHER
HEES RS > ZBIR R TAEA R 28 2ot B Rt R 25 E (expressive
characteristics ) » EEAI4H.0 ~ BERG ~ JRF Y] - ZRHEBEATFE - HEMARE
SKETHURL (=4 ~ #EKE - 1996)
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= BISMEN BRI EIRMEETR

BEARMEREE 2 BEEIZE - RERA I RESE - B
BRI R AR~ OH SR ~ A e RS E T E -
(—) WHIREX

Ioh & B g L E A AR R BR 114 BlA RAFT A R M AR £ R BB 5 (Global
Media Monitoring Project) #¥ » #¢ 1995 FF 2015 4 AR 2 MEAE S/ 28 o B AY
ELBIBELATE 17% S H0E) T 24% - B R B IRAYEL R - FH L& AKE » Sl
Z M BLEEBIE 1995 F2K » 1€ 14% EFHEIT 20% » (£ 158 h s lE - EEE LBk
#EA BT R A - Comrie 8 McMillan (2013) 8 - HIRAEHE 1Y 16,734 (&
AV R GIER BN =02 —  FrRIZREE - BUANHEEL RS -
MR B g R (36%) HYIRFRDI R RIERTTNHE - 55— (EE R bEt
T [E B Y24 Kinnebrock » 2011) » 1F 5,665 B AY&E o » ZLMEFEBUEHTE ~ &5
R DA R, B i i b B AV ERSRE R JE 20% » AT 2 0 2o HH ER A s R R 2 oh A A R
TERIBRFY By - i 20t i R B YR A B YRR
(Z) HEXRE

WHEENERRRERE - BREESBE RN —EEE  HILHFSMRtgE B
M R AIR B 1 B o A BB B LSO BRE S s o | AV R IR - 2R B E B B
Geertsema (2009) £R&TEIFEHT R #EH L (Inter Press Service ) K&
1994 44 B3 i = M A £ RALBORIR A R ME B FEER AV I 22 38 30 - 1F 486 RAR A iy
1,901 {EDH B ARG o » Lot s [HAVEE BRI B M =02 —  ICHREEEKE - L
MEOH B AREL OIS iy R 558l ~ B8 K% EEE ~ (R - ARERIEA SRR - oM
BEARJEH A LEOILL B s ANE R 58 - B8 R ZEGEAE - et e+
RS R MR R o - EEHEEAVAE SR 0 Geertsema 588y 0 E BV E p 4R 4% AE
B Z B ARR AR R R T AN - SR T AR R R R R B T R AL
B~ SCEE - SMCBORITRE s R R — AR AR R B M B R o M R
AR PR AT ST - [EBEt1E Armstrong ~ Boyle 8 McLeod (2012) 43 fi sk i
WA BRI RIS R e 8 - Boeda - BI(E 2 M7 s h R e — 2 /YL
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BV R MR R O

B - (B H B ARIEE IH T > BB MR EL B AR R R o R o MRS [ EYEL B
Eb HBR AR RS BEAR - R 1) 2 N A B P B2 B RN » [RIBERY - SEEE23 Rosenstiel B
Mitchell (2005) 7347 5B HARELRE - Brif4anh - sy A & E WAL 45 [ENFE S
TESUE A BB B 20 K - 4851 16800 RIRTREIAYFRIA o 45 5 85 3 # 2 oh0f 5 AR Y
PER » BRSNS MR R RS 5 DUy Z =R A S IHEEUE EARNE - TR
=0y —HYE A — L M BRI o AR R DT E - RS EAHEE S T T =
—HBMEHERBER - FRIZARMBUT - BB - INCEBMEEIE - b
BIERAE T U5y 2 =LA b > T — 2 M08 B ARG EE 28 50% HY T8 R AV RS R - ks
=R 4 B £ B AR - FH S TR RN R E - N E ARG L
% o (HE| T MRE BT - ZHHEARIER &) o RIEL - MR E SR
W B AT I R B OA R B ARG - B0 MR BB 5 ERER
BT R R BB SRR T 86% » (A 14% 51t 2 /0 —fr 2L M BRI -

SR DL EWETE - B R OEE ROH EARIERYER G - BR T A LR AR B
A T ERSRT B R G R BB S o HAth 2 PR B M —ERYERE - REAEBUAHTE -
G BRSNS SRR~ BB TP A AR o S0 o B MRS - AT EL R 5
PR > & 25 [V RE S E S R B -

(=) BEIE

B IS 25 A E D AR B R B 5T - R 20 BB R 1 T 1) 5 38 2 R o 1 ) LA S 2
EZEN AL HIN EEHRE  Exoiss ASEE - BT E4aEn
73 #7 = Kinnebrock (2011) o3 A B ~ 18 B0 A0 By 1 = (8 R 22 3% 1,222 3 S H 4% S B -
£ 1,890 (B 2 £ g8 > PRGNS 18% > RIS 2 — - SRR AR > =@
Bl E o MRS E A L B A ARy RO (14% ) - B L BLFEE R 93 B Ky 18% #0
22% ° AN > FEE R ARG RS i 1 I O R R R R (40% ) -

IR EEBFTEAL 2015 FRVAFTE T - LML OIS S AV E R Ry E A &L5R
fRHEE (38%) - #2005 F AT 7% » AR B EARRER (37%) 5 MM E
i TESLLOIER 26% » HURER (20%) B1EE N (19%) BILLEIRIZER 2% - BIE
B 2005 Y& RAMLL - A et EIrey o (HERRE - LR Z R
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B LHEERHS NEREAET - tbEERE LY 2 — G BERAML
UMEERE GG R R TIHA -

SIS L FESREEERELUE L TR ERE T8 > FhlEEE RN
HE NEBRHRBEREAED - it gRsREmad > Mo ZRegE
HIE -

M- BEAENTHEERIBIRHERTR

[ A 22 L R A 5 B A PSR B RSP S 3, REREE (1999) 3 F > ZIARED
EWFE L BURRE SIS - B0 3 B SRR 34 ¢ (B RE -~ MREEES (2004) 1Y
riTéESRANTE T - BAS F B STAY AL DL T S L B o TR TE R 2 B -
BHEE ST DE RIAB M A 2R ED 52 2 RS o B AT A i s 2 B 1 B
HISCIRR » SR 2 $H B — Wl (SR8 - 2011 5 = &4 - 2012 B ~ PR & -
2011) ~ BE— AWyeiiime ((R3870 > 2002 5 P22 ~ BIE{E > 2014 5 Bk - SRR
2010 ; FHH&HHE - BEHE > 2013) RBE-—EEISEA (BRBHEE > 2008) - UFERD T — (@
M BRI -

BEHPEEN AR RN BRE R EA S RAE - RIELIIT S 5 £ S8 A 00 -
HEEEHER AN E T > BUEEBEEWEHEN 38 (RME > 2003) - BHEWET
e E P TS - (HE— Tt R - TR T Es &S aviaes - K T
GG ERNB TR SR - BirEERE 51 R T wa e (AL
2003) o H Al R 1 L 5 MR R S A R Y SRR B BOR %% B gt EREEIE B M LI
EN% (RBAEE > 2003 5 #REGES - 2002) ~ SBMEEME (SR > 2007) ~ BHEEE AR
(B&f& 7% ~ MRAEDE - 2003) ~ BHEBUE A (BI5EE - 2011) ~ B S (GBS
2011) % -

42



BV R MR R O

2 - MRABE

KT RNE L > sTEERHH - BEHE - BE® - PRI ERATREN
HrE T T ERET © WA HTE (content analysis) #8%H # B — B LHTZE )T
% REZEEE " HEEBNHEANT - MEE - 2% - BRI, (Barelson,
1952, p.18) =

— - IRHZEmIER

ARtFe 2 BEEFRG R AR H i~ B S~ e e~ T EIEF R 2006 £ 1 H 1 H
ZE 2015 4 12 H 31 H3L 10 F£AVHRE - SR BRI TTE > it EBH T
30 RAVHTHE - FEREE B T 100 RERE  BELERER > S0 R T
1000 7 e 8 » B8 BEA IRy 4000 7 > Hrfr 400 /& (10%) 5 1E BpifIBEA - SOERTR
Z 3600 B As ERFFEZARA

— SWEMEEREE
ARG LA — RIS Ry — oy A B > MR 51 H 0 B o8 R o 2 AT
s > DUT RS EH ZRERE

(—) HEEXAENEE

1. HEA : AR E T -

2. ERARH - AR AR - o AR ASER Hil - B HRER  BE > R R
{[EE=VE

3. WS L R R —RrT R~ Ba - SEERE - HAM -

4. FE R ¢ 258 Geertsema (2009) -~ Kinnebrock (2011) K Zoch #i Vanslyke
Turk (1998) - 4t 11{E » 731 RBUAKHTRE ~ th &R - 4750 ~ JHEWRE -
IREERTR - B E AR - BOUHE - WECHE - ZoE R - AR - HA -

S5.HEENE LM H 28 Zoch B2 Vanslyke Turk (1998 ) » &\ FEE EH{THH%EL -
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(=)

HH 3@ > BFwRES R "300 FLAT, ~ T300 2800, ~ "800 FLAE, -
MEAYER

CERENMEREE ¢ REE T IR AR o HI R E A R B - e

BRI BEER PR R (IR A BT R (sex) e

CHBACREME R ¢ FERRREHRE T I 2 IR EACR R B - Ltk

SAEER]

ECEEH MEBRENTHEREAY 2R LEH2 % Comrie #

McMillan (2013) BYWHZE - B0 EAFZR & B ITE%ET - 32F8 18 {E » B BB
R RS - Rl - ¥ EElE CBUFEE C HE - ABE - HEh -
HEE WG A L EHB AR CFE B4 - 3  mIAYR] - HA -

CARRPEEE IR HRE AN AR ER S WEHESE R R

(1984) ~ William E2 Best (1990) HYRF5T » i b ifF 52 2 % B U0 M 5 268 o A 2T
By aEd - SEEHALUT 36 (H8H - Rl BE SR - il - AR - HH -
BEL - h EEHAL - Bos - MBI~ S - B sk~ R ARG &
B MK~ 240~ FiE o ORF - B &R AEEO - IRIE -~ HE
g9~ EENCE - BE - HE - SR AWBE - ERFEE - B R
FBAER - FEEARE RU D BEHEZ ASREA HBEE REE S
IR oAt 3£ 0 -

=

MNP SRE ¢ R E A YRS A o IR ST e

GRAnEEEL > SLET 44 o SR~ JEEF 7% B PREG AR - MEAE AR -
KHR - BHSE ~ m]F B2k~ (B35 - RUE - (B - (A5R - SRR - 2R3 - WISRAROF
BEST  ORE  UER > ARE - ik AR AN - Ak - B B B
BRI AR A B AR e (R - SHE EERE R RIME B -
BIEC BN BR B Z ASNRIP R IR EAOE H o ATEH A
e -
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= BE®A .

AW Z 4wt B H R L 2GRN B o ATARYI ST AR B - BEMAIEE 10% > 3t 400 AV
B RIEEA - WHETE RN - SEEGEEAT @ SEHA (a = .98) ~ HE
E#E (a =.96) ~ ®ERE (a =1.00) ~HERIEMER (a =.97) ~BE (a =
91) ~ AIERE (a =.89) MBS (a =.93) »BHEZEEEETH#Z ZEE -

B2 'R

— - A

£ 3600 AT - FOEREABEAIMER] (n = 79) M > JEEHHE 4253 ([E8RENY) -
HepBMHH 2749 A (64.6%) > ZLHERA 1504 A (35.4%) - LR ERBHREA
PRI HER AR - SR 2R » ¥ 2(1) = 364.46, p = .00 « HELATHD - ZCMEHE
TR I Y SRR B B BB - (BRGEe— 19 DAL -

B Es Lo B 22 8 R AR Y 1R 1 73 Ko el » R D7 o3 & SRR - BB M AF

Bl BACRIVER BREEMEE R - x 2(1) = 647.05, p = .00 * {EBHHEHS H 17 4066 {7
BARJRH - BHIEEARIE R 2844 N (69.9%) » BAEE N ZMHEHEARIE (n = 1222
30.1%) - BZERER A5 DAL -
TP e M 55 = R Lo ) 2 9 R A\ M B 2 RE A RA T RO oy TGS R BR  E
NP ] s 2 R Ay M R R MRS R > ¢ 2(11) = 283.46, p = .00, Cramer’ s V =
26 0 WIFR 1 EEHE R BRI T » ZEREAY) (n =80 > 62.5%) HFHAYLE
BlEEBBEYER (n =48 »37.5%) s MAEREEH T > 20 (n =392 51.9%) BA5 M (n
=363 > 48.1% ) HYELBIAIMEAARZ -

BHHREANY) (n =157 > 84.7% ) B MEREAY) (n =24 153%) ELOIMHZR
REYEB R &G o 2 T b o FERRY » SN MR E RO ERNES
¥ R BUEHTEH
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1 HE N RS R o (N = 4253)

e NP

HETRE B (n=2749) ZoiE (n=1504) HaR0

FUGHR 465 (79.2%) 122 (20.8%) 587 (100%)
HEEE 606 (60.7%) 392 (39.3%) 998 (100%)
ASEWR 411 (65.0%) 221 (35.0%) 632 (100%)
BT 48 (37.5%) 80 (62.5%) 128 (100%)
IRSEERE 363 (48.1%) 392 (51.9%) 755 (100%)
BEWE 382 (80.4%) 93 (19.6%) 475 (100%)
=gl 75 (77.3%) 22 (22.7%) 97 (100%)
G 133 (84.7%) 24 (15.3%) 157 (100%)
BEHE 58 (62.4%) 35 (37.6%) 93 (100%)
NI 108 (65.9%) 56 (34.1%) 164 (100%)
H o filt 100 (63.5%) 67 (36.5%) 167 (100%)

x2 (11) =283.46, p = .00

BFF T AR 5 I B 00 1 2 PR A 1 ) B 2 4 R R E B A > 28 A3 W 2 R DT I
I WA YIE R S i 2R AR 0 ¢ 2 (25) = 517.45, p = .00, Cramer’ s
V = .35 WFFRMREEIUAR L « 40%% 2 Fok 0 7E 26 (EREER T > B LG5 & 1y
WP BBUNEA (n=49017.8%) ~ HEEEEEH (n =387 14.1%)  MAHEHE
ANDBEE L B = R B EEE A B (n = 387 0 25.5%) - MHEA M BIERE A
VIR LL IR fs P M N BB L - T - 24 - URETESHEEN
RERAVICESU B2 B 5 (R L3 - AOmERE - SR - BN BASRH
VAT E HIBH BRI B IR -
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2 W ANYIERIEEZEN o (N = 4253)

s Nl
e M (n=2749) 2V (n=1504)
EMRHCE 44 (1.6%) 6 (0.4%)
AR5 32 (1.2%) 16 (1.1%)
ERnE 44 (1.6%) 3 (0.2%)
EES 90 (3.3%) 38 (2.5%)
HalsE 49 (1.8%) 8 (0.5%)
BINE & 490 (17.8%) 115 (7.6%)
HMEua A 83 (3.0%) 24 (1.6%)
HE 65 (2.4%) 10 (0.7%)
NFE 136 (4.9%) 43 (2.9%)
A 85 (3.1%) 47 (3.1%)
2G| = B 387 (14.1%) 100 (6.6%)
B4t 51 (1.9%) 7 (0.5%)
L 1 (0%) 6 (0.4%)
HEA B 315 (11.5%) 384 (25.5%)
RE 1 (0.0%) 14 (0.9%)
2 76 (2.8%) 81 (5.4%)
BN 2 S 102 (3.7%) 45 (3.0%)
A I R 35 (1.3%) 3 (0.2%)
T 36 (1.3%) 1 (0.1%)
ERIEEAR 22 (0.8%) 20 (1.3%)
HEENE 88 (3.2%) 34 (2.3%)
Ftdf T3 7 (0.3%) 13 (0.9%)
HoA 138 (5.0%) 95 (6.3%)
fiE 21 (0.8%) 10 (0.7%)
S 351 (12.8%) 381 (25.3%)
HER 2749 (100%) 1504  (100%)

X2 (25)=517.45, p = .00

Tt 5 % T RO Y O B 2R e A B o 2 R Ay M FET A BR % > R R E B > U
ARG I B A R R oy R B EEE AR 0 ¢ 2(10) = 193.90, p = .00, Cramer’ s V
= .22 - R 3ALEL - EEHEHES - ZHHEAIE (n =46 56.1%) HILLEIE
B (n=3643.9%)  FEIEHE EREIMNIHE S E FHEHEACHZ A 2B
Horh DA & R Ry b1 22 R A R BA R > SBMEEEAR (n = 255 0 85.3% ) A2tk (n
= 440 14.7%) WINEEG 3 HROBBEEHE > BHEHHEAIRE (n =297 83.0%) AlE
2t (n=61>7.0%) AfEAE  MEBCEHET - 2008 BACKEE B AR 2] 55
Z— (n=102>19.6%) ~ BEEEHFBHEHEATFRIELE] (n =419 - 80.4%) - AL >

BE AT PABRIL »

47



RITEE AE0N+)\H EHERH
Journal of Adio-Visual Communication No.48, April 2018

% 3 M B AR M I B R B AT o3 M (N = 4066)

SHEARMER

WETE B (n=2844) M (n=1222) SR

BUEHTH 419 (80.4%) 102 (19.6%) 521 (100%)
(14.7%) (8.3%)

e 580 (65.2%) 310 (34.8%) 890  (100%)
(20.4%) (25.4%)

4ERTE 684 (70.0%) 302 (30.0%) 986 (100%)
(24.1%) (24.7%)

JHE TR 36 (43.9%) 46 (56.1%) 82 (100%)
(1.3%) (3.8%)

TS R 263 (53.7%) 226 (46.3%) 488  (100%)
(9.2%) (18.5%)

s BT 297 (83.0%) 61  (17.9%) 358 (100%)
(10.4%) (5.0%)

BT 69 (74.2%) 24 (25.8%) 93 (100%)
(2.4%) (2.0%)

P 47 ] 255 (85.3%) 44 (14.7%) 299 (100%)
(9.0%) (3.6%)

HEH 74 (66.7%) 37 (33.3%) 111 (100%)
(2.6%) (3.0%)

N 106 (65.8%) 55 (34.2%) 161 (100%)
(3.7%) (4.5%)

HoA 62 (80.5%) 15 (19.5%) 77 (100%)
(2.2%) (1.2%)

ey 2844 1222 4066 (100%)
(100%) (100%) (100%)

x 2(10) = 193.90, p = .00

e R — B Lo Y 2 R A0 el TP B i S R MR AT 82 0 WIFR 4 PR > AR Al
BN e E FENR (n = 190 32.2%) > HREE®ST (n=6°102%) - #E
(n=5-85%) Wi (n=5-85%) ~#iE (n=5-85%) ~%&3%E (n=4>68%)
S (n=4°68%) o MZMHESPRATLIER (n =27 21.4%) ~ % (n =20
15.9%) F2 % &35 (n =14 -11.1%) ~BIR (n=10-7.9%) ~FiE (n=10°7.9%) -
KEE (n=10°7.9%) ~ EFE (n=10>79%) FKHE (n=10°7.9%) - itk
N ZMEAY) (n=126) SMEIRYHEHL > 2B (n=59) Y2 &% -
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S8 > RIS oy > B EPEEE S AHRR A E - IS - SR 1
AR B L~ HE R AERE - BESERCA R (A o BUREERNE B 2SN I [ A R
] -

4 FUSMIP R EIRREZ 7 (N = 185)

B (n=59) 2 (n=126)

SN K& SN KE
EIE= 19 (32.2%) ML 27 (21.4%)
HiES 6 (10.2%) 1B 20 (15.9%)
A 5 (8.5%) EH3E 14 (11.1%)
R 5 (8.5%) EiE=} 10 (7.9%)
SELAE 5 (8.5%) B i 10 (7.9%)
(EES 4 (6.8%) K 10 (7.9%)
sz 4 (6.8%) FRE 10 (7.9%)
i 3 (5.1%) HRE 10 (7.9%)
HE 3 (5.1%) e 9 (7.1%)
(=N 3 (5.1%) HikS 7 (5.6%)
MRS 2 (3.4%) KA 5 (4.0%)
1B 2 (3.4%) EIE=S 5 (4.0%)
KA 2 (3.4%) 2 5 (4.0%)
A 2 (34%) EHT 5 (4.0%)
it 2 (34%) HZL N 5 (4.0%)
BERE 2 (3.4%) HERE 5 (4.0%)
Jifk 2 (34%) HEME 4 (3.2%)
BB Ak 2 (3.4%) HRE 4 (3.2%)
T 1 (1.7%) pe b 4 (3.2%)

* IEFRESH AR S Z MU S > NI R 100% -

FF 5% R O Y 2 SR AR A0 10T P B 58 i A A AR - BRI S T E R
HEAG IS RS R A H B ERIE S - BiRE HERO AR E R BEUL
(n=18"41%) ~&H (n=16"3.6%) ~ %8 (n=14-32%) ~ EE (n=13>
2.9%) ~ BE (n=11°25%) ~ZIE (n=11>2.5%) ~#A5 (n=11-25%) -
TR (n=10°2.3%) ~#) (n=10>23%) ~ BEEREE (n=10°23%) -~ 41
L (n=10"23%) » HFEREEE 10 XU E 5 MR RN ASRER BEE
D (n=20°6.0%) ~ &l (n=14>42%) ~ BFEEAKE (n=13>3.9%) - BE (n
=12°3.6%) > HRESE (n=9>27%) %5 (n=8>24%) ~HHE (n=8>
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24%) ~ K75 (n=8>24%) ~{&H (n=8>24%) -

BEAE  SEMRSIESRERE (n = 444) FEZMEZHT (n=333) >
EEZEHREME (n=2749) BZM (n=1504) REANVRVEE » #f2E AFgE
BHEEFIRE RS - BEEUR T LHAERE PR HIRRER I EAF
FrEPRAZEREEHE - EREEAZ - ARV TR BLEE MRS BUA A A
I MEZ > BRI LEAR - RY) - A0 JRRFRERE > Mt aEsRA B
B~ ek - B I FESTERNE

R T BB E XM (N =777)

FE (n=444) 2 (n=333)

NEFPE K& NERE K&
ET 18 (4.1%) BHEL» 20 (6.0%)
HE 16 (3.6%) =T 14 (42%)
gl 14 (32%) EXFF ~ RIRCE 13 (3.9%)
e 13 (2.9%) HEL 12 (3.6%)
BEL 11 (2.5%) Sell 9  (2.7%)
= 11 (2.5%) 277 8 (2.4%)
(et 11 (2.5%) HEE 8 (2.4%)
AE RIS 10 (2.3%) KI7 8 (2.4%)
) 10 (2.3%) L3N] 8 (2.4%)
EXRF ~ RIBCEE 10 (2.3%) H 7 (2.1%)
AT 10 (2.3%) e 7 (2.1%)
TR 9 (2.0%) R 7 (2.1%)
2] 9  (2.0%) el 6  (1.8%)
HEE 9  (2.0%) H% 6  (1.8%)
[l 7 (1.6%) e 5 (1.5%)
a8 7 (1.6%) BHEA 5 (1.5%)
FA0a 7 (1.6%) fHEF/, 5 (1.5%)
PLES 6 (1.4%) FRIR 5 (1.5%)
HE 6 (1.4%) HR4R 5 (1.5%)
B BH 6 (1.4%) EXoi 4 (12%)
21 6  (1.4%) IRSF 4 (1.2%)
EX5E 5 (1.1%) EFE 4 (1.2%)
1541k 5 (1.1%) P& 4 (12%)
=350 5 (1.1%) HHA 4 (1.2%)
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The Analysis of Gender Representation
on Taiwanese Newspaper

Tang, Ya-Ting
Graduate Student, Department of Radio and Television, National Taiwan Univeristy of Arts

Lien, Shu Chin

Professor, Department of Radio and Television, National Taiwan Univeristy of Arts

Abstract

This study aims to discuss how Taiwanese print news represent the gender
issue. First, content analysis is employed to examine the frequency of the figure and
source’s gender occurrence. Then, they will be cross analyzed with variables such as
the news topic, length of coverage, character functions, career, marriage, relationship
status and outer appearance. Finally, combined with the quantitative results of outer
appearance and characteristics, context analysis is applied in order to explore how
the news describes the images of different genders. The study result shows that male
characters’ importance and visibility are greater than the female characters, and there
is considerable disparity in the ratio of gender in hard news and larger articles. When
it comes to the images, the analysis result indicates that the borderline of traditional
gender characteristics is getting vague in nowadays. The news also tries to break the
traditional gender frame, but there is still some biases in the coverage when mention
femininity about male. Besides, female’s outer appearance, age, marriage status are
usually highlighted in the news report whereas male’s financial status receives more
attention. This suggests that the images of male and female are all limited to certain

social frame and values.

Keywords: gender, representation, newspaper, content analysi
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Review of Media Diversity Concepts and two Draft Acts

Weber H. W. Lai

Professor, the Department of Radio and Television, National Taiwan University of Arts

Abstract

The National Communications Commission (NCC) unveiled “The Media
Monopolization Prevention and Diversity Preservation Draft Act” in 2017, expected
the Legislative Yuan to pass it into law to preserve media diversity of Taiwan.
However, what is the true meaning of media diversity as well as how to achieve
it? Would The Draft Acts unveiled by NCC help to preserve media diversity of
Taiwan? The study reviewed literature of related concepts of diversity, pluralism and
multiculturalism, as well as actual achievements of advanced countries in the field.
Based on above research, the study examined draft act of 2013 and draft act of 2017
and found the Constitution, the Fundamental Communications Act, many Judicial Yuan
Interpretations as well as two draft acts mentioned diversity several times but all fail
to try to offer precise definition to the term. Two draft acts focus not on diversity but
fragmentation of media structure, although both use diversity preservation as the name

of draft acts.

Keywords: media, diversity, pluralism, multiculturalism, NCC.
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Porn Stop! Observation of Porn Fake News Placement
and Discussion on Regulation

Abstract

The proliferation of fake news on Facebook, Twitter and Google has been a
hot-button topic after the 2016 US presidential election. Fake news is fueled in part
by advances in technology, which is also utilized by the porn industries. Fake news
phenomenon is not limited in the political sphere. The porn industries have been using
affiliate marketers to send porn fake news to reach more consumers, among them even

young children. Average age of first internet exposure to pornography is 11 years old.

The easy availability of pornography is creating a dangerous situation where
kids get caught up in sexually addictive behavior at an early age. Mental health
professionals are fearful of the impact on future generations, comparing Internet

pornography to “crack cocaine” because of its highly addictive nature.

Australia is studying the policy to stop children from the danger of online
pornography exposure. United Kingdom is going to activate the Age Verification for
Online Pornography (clauses 15-25) on the Digital Economy Bill from 2018. The
research proposed 6 suggestions about the policy to regulate porn fake news after

reviewing policy procedures from other countries.

Keywords: fake news, news placement, Digital Economy Bill, regulation of porn

fake news
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Abstract

Researchers of music in social movements have often suggested that discussing
Taiwanese culture and music at the same time to state their interest in exploring their
own upbringing in the description of research motive. However, research in Taiwan is
in the absence of observation of the interaction among music, social movements, and
the Internet. Therefore, the aim of this paper attempts to explore how music in social
movements and social media are related through observing the Sunflower Movement,
especially there is an English version. This research involved the interview, including
the concepts of cognition, behaviour, and attitude concerning listening to the songs
of the Sunflower Movement. There are nine listeners participated in this paper. The
analysis of the interviewing was conducted through the recording and the scripts in
order to indicate the relation among the music, social movement, and social media.
Results of this paper showed the songs are highly related to the movements and the
success has close links with social media but the English version has less effect. To
conclude, this paper may be of importance in exploring the new role of the music
of social movement, as well as in providing musicians and activists with a better

understanding of how social media relate to the music and the social movement.

Keywords: music, social media, social movement, Sunflower movement, Taiwan
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Introduction

Some people have suggested that a relationship exists between music and the
lower class. For example, Zu-Jun Yang attempted to create songs to communicate with
local towns and factories in the early 1970s. In the past decade, there has been an
increase in the number of independent music events promoting Taiwanese nationalism,
such as Formoz Festival ( B &5 BAIS ), Taiwan Soul Concert ( &% $H o1 3 B EIE & ).
Such events have focused on raising consciousness on Taiwanese independence. Even
earlier, in 1990s, local bands were composing songs for the country’s labour movement
and environmental protection movement.

In addition to these local events, there has been growing support among
musicians towards other peaceful movements (e.g., free Tibet and antinuclear protests),
and many musicians have used their music to express their positions on social issues.
Moreover, increasingly more musicians and bands are posting their support for or
expressing their concerns on social media such as Facebook and Instagram. This has
strengthened the link among musicians, their music, and social movements, and it
has brought more attention to issues that should be a topic of focus and discussion.
Therefore, the present research takes Taiwan’s Sunflower Movement as a case study to
analyse the effect of new media on ‘music’ especially when there is an English version
of the theme song of the Sunflower Movement ( & [% {E # &) ) to communicate with
people in other countries through social media.

Social media enables people to connect with each other from anywhere in
the world and at any time; thus, it enables producers and audiences to transcend
geographical boundaries and respond to issues instantly and with a high level of
interaction (Gane & Beer 2008; Castells 2009). For example, the Sunflower Movement
was a movement driven by a coalition of students and civic groups in protest against
the passing of the Cross-Strait Service Trade Agreement. The movement came to a

head on March 18 and April 10 in 2014 with protestors occupying Taiwan’s Legislative
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Yuan (Hu, 2015). In addition, overseas Taiwanese students created a fan page ‘Taiwan
Overseas Students Support the Sunflower Movement ( JG4N e E2 4= B2 & 08 (7 il & 48
B )’ on Facebook, and this became a significant medium for overseas organisations
to compile information and communicate with each other. They organised the action
‘Defend Taiwan’s Democracy! Stand Up, Taiwanese Overseas! ( #f # & /& K F |
WF AN E AUk H A 1) on March 30, 2014, and this action drew a response from 50
cities in nearly 20 countries. The members of overseas organisations connected
through Facebook and Skype and used Google Hangouts for meetings on how to
overcome the obstacle of being in different time zones (Hsiao & Hsu, 2015). Because
of its multifunctionality, Facebook has become an appealing platform of for social
movements to change the traditional approach to mobilising. Consequently, the not
only have more protests and social movements been organised, but because of this
communication channel, mobilisation tends to occur more immediately after an event.

Besides, music was one of the communication channels utilised to establish
an identity for the Sunflower Movement. One key difference from past movements,
however, is that musicians’ adaptation of the Taiwanese theme song of the movement
to English. In doing so, they sought to draw more attention from other countries by
uploading the song to YouTube. According to Stewart et al (1994: 204), the music
used in social movements serves a persuasion function and is more advantageous than
speeches, leaflets, editorials, or Commentaries. Accordingly, this paper emphasises
the role of music in social movements. However, the emergence of the Internet has
revolutionised sociocultural movements, and this has resulted in individuals forming
collective groups (Eyerman, 2002).

To determine how music can provide a vehicle for the diffusion of movement
ideas into the wider culture via promotion on new media, Eyerman and Jamison (1998)
proposed that the mobilisation of cultural traditions and formulation of new collective

identities could be discussed through the music of activism. Following this perspective,
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the present paper seeks to examine the new role of music in social movements and to
understand whether the English version of the song is a new phenomenon for activism.

On the basis of a literature review of news media and social movements, Chen,
Liao, Wu, and Hwang (2014) proposed that many aspects of the Sunflower Movement
would provide a worthwhile topic for dialogue; thus, the movement is appropriate for
determining the new role of music in social movements in Taiwan.

Stewart (1980: 298) indicated that if researchers were to use previous methods
of criticism and did not realise the particularities of the discussion, the ‘language’
of social movement arts would contribute nothing. In researching the Sunflower
Movement, this paper adopts an old perspective and new concepts to make the
discussion more dynamic. The Sunflower Movement differs from previous social
movements in several aspects of music; a notable example is that the original version
of the song won Song of the Year at the Taiwan Golden Melody Awards in 2015. This
award is a victory for the Sunflower Movement and a landmark of protest songs about
social movements. Thus, this paper takes the Sunflower Movement as a case study to
redefine the role of music and research the new interaction between music and social
movements.

The paper offers a unique approach to study in this field by focusing on the role
of the music and the social movement regarding the formation of collective identity,
collective memory, and collective action through new media. Drawing on my own
research on social movements in Taiwan, the history in the formation of Taiwanese
identity, and the place of music in the contemporary new style of movements, I outline
a model of culture as something more than a mobilisation resource, with music acting
as a political mediator.

Specifically, the research aims of this paper are as follows:

1. Explore and describe the relationship between music and social movements

and the way the song expresses in the Sunflower Movement.
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2. Identify and describe how social media affected the new role of music in
Taiwan through the social movement.

To achieve these aims, the following questions are addressed:

1. What is the key that motivated masses of people in Taiwan to participate in the
Sunflower Movement?

2. Why did the Taiwanese theme song receive so much attention?

3. What is the role of the English version of the song and what affect did it have
to the Movement?

4. What is the relationship among the Sunflower Movement, the theme song,
Island Sunrise ( BB X% ), and social media?

In-depth interviews were conducted to explore the relationship between activism
songs and the participants in the Sunflower Movement, and the theory of reception
analysis was adopted to illustrate the new role of activism music to provide perspective
on the changes in activism music and new media, and this analysis includes the style

and mode of communication to Taiwanese society.

Literature Review

Research on music in Taiwan have rarely examined music as an object; rather,
they have tended to discuss Taiwanese culture and music together in stating their
interest in exploring their own upbringing, and this has generally been in the context
of describing research motives. Some have even emphasised the journey of awakening
their identity of consciousness (Fan, 2015). Thus, few Taiwanese researchers have
focused on the role of music in society.

The present paper is therefore an attempt to supplement the findings of earlier
studies. To begin this investigation, this chapter focuses on the interaction among
music, social movements, and social media through a review of the history of the

relationship between music and politics in Taiwan, as well as key concepts underlying
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the effects of social media. The present study differs from previous studies most
notably because it examines how music in the social movement is a vital object rather

than an ancillary aspect.

History of the music——politics interaction in Taiwan

To understand the role of music in social movements in Taiwan, it is vital
to research the political intention of music. In defining noise, Attali (1985) first
established a relationship between music and a country’s political economy, and then
established the cultural actions of music as to mediate difference, to manufacture
harmony, to control violence in politics and society, and to monitor, manipulate,
record, and re-use. He questioned the ‘pure’ character of music and further placed
the production and consumption of music in the context of the balance between
economic and cultural developments in order to measure the ideological domination
of each period, the use of value, and the functions of planning the political order or
highlighting the new order. Following his perspective, the deep nature of music is
found in its political aspect.

Attali (1985) pointed out that noise is the product of the interaction between
music and politics and argued that music gives structure to noise. The musical process
of structuring noise is a political action for communicating with the society. Thus,
reviewing the role of music in Taiwan, noise art is the beginning. It has often begun
with a literary movement and the disappeared with the decline of that movement (Lin,
2015). It cannot be developed into an independent art form, but the genre of noise art
exists in various cultural activities such as modern music, industrial music, and punk.
The noise is often viewed as low and mundane. However, the ‘destructive’ flavour of
heavy rock rhythms has the provocative spirit of noise, and thus it is a popular ‘revolt’
music style with the ideology in the melody and lyrics. The 1990s in Taiwan saw a

short-lived noise movement that was a means of criticism of music and society through
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activism (ibid).

Popular music and Taiwan’s social movements have been closely related.
Following the peak of folk music in the 1970s in Taiwan, there were more Hokkien ([]
FH ) songs that discussed life and featured nature and nativity. After the use of political
intention, songs have become ‘message songs,” such as ‘Hope You Returned Early’ ( &
{1 BB ) and ‘Mending the Net’ ( i i)Z 49 ), which were popular songs to be used as
propaganda as part of movements by non-party activists (Chang, 2003).

Taiwanese singer—songwriters of that time showed that local music had an
experimental style and expressed the local culture of 1970s Taiwan. However, the
music was more of a social activity than other arts in the 1990s, a time when civic
culture in Taiwan was high. For instance, the creative consciousness of ‘Crazy Song’
( JUIEER ) is a reflection of Taiwan’s martial law regime ( 7 & HFHf ). This song was
composed by Blacklist Studio ( 2 % B T. {F % ), who gave the music the political
connotation with the local language ‘Tai-Yu’ ( &8 ) (Liu, 2015). In Taiwanese rock,
‘Crazy Song’ became the pioneer of government criticism, with its mixing of new
forms of music such as rap, rock, and folk. In fact, the Taiwan Executive Yuan of the
Government Information Office blocked the song because of the ironic lyrics. Thus,
it could not be published in the mainstream media but only by word-of-mouth in the
social movements.

Some live music performances have been held at the scene of some social
movements, but not all have been accepted by those involved. For example, an arts
college professor was trying to perform on stage with a violin at Chiang Kai-shek
Memorial Hall during a student movement in March 1990 (Lin, 2015). The students
who occupied the square of the memorial hall rudely stopped the performance
because of the contrast between the structured classical music and the leftist students’
emotionally charged state. The musician had to leave. Thus, middle-class entertainment

and grassroots social movements historically could not coexist under the complexity of
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emotions.

The noise music movements from 1990 to 1995 were chaotic. For example, a
1992 performance by LTK Commune (J%&7K%/31t) in a small theatre at the University
of Taiwan in Taipei was the first official ‘industrial noise’ performance. There was
no melody or tone, but the performance involved beats being played with reinforced
barricades and shouting with a hand-held megaphone. The year 1994 saw the first
‘Tattered Lives Festival® ( i i 4= /& € ), which was organised by a large number of
volunteers and held in Riverside Park without application for a permit. This was the
first outdoor activity of the many underground cultures that had emerged in Taiwan
(ibid).

The anarchic noise music movement ended in 1995, and Taiwanese music from
1996 to 2000 underwent notable structural changes. The Clippers ( 2 T 85 & K445 )
was founded in 1996, the leader singer, Hsiao Ying ( /[N f ), misplaced the different
ideas and materials, such as the culture of Taiwanese show, media language, political
language, and student thought into the miscellaneous language and put this mixed
concept into the song in ‘Mandarin’ to call the subconscious thrill of listeners. This
band is the only noise artist who has achieved popularity in Taiwan’s entertainment
industry.

After this period, the new era of sound art emerged. There were many
simple,intimate performances after 2000, such as those performed by Static Riot ( A¥
52 ) in 2001, Weather in My Brain ( i K& 5 & 21742 ) in 2003, and Sounding
Taipei ( & 164N - & IERHYT R EATE ) in 2004. All the shows were performed using
digital equipment. However, the function of musical works composed at this time had
returned to music and the arts and were not directly connected with society, or at least
not connected directly with any social movement.

The beginning of noise art in Taiwan demonstrates the establishment of the

connection between music and movements. However, a survey of the literature on the
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role of music in social movements in Taiwan revealed that the perspectives of social
praxis and politics are the main concepts that describe the history of these social
movements (Hsu, 2002; Chang, 2011; Chen and Ho, 2012). After publication of the
book ‘Sounds and Fury: Can Rock & Roll Change the World?’ (Chang, 2004), there
was a marked increase in research on the interaction between music and politics (Chen
and Ho, 2012) and discussions on the politics of music in Taiwan (Chang, 2011). Every
concept of Taiwan has been influenced by the country’s history—including Taiwanese
music—Ilargely because of Taiwan’s geopolitical position. Hence, politics has become a
critical issue in Taiwan, and the country is somewhat unique in this regard. Compared
with the protest songs through the history of popular music in Western countries,
Japan, and South Korea, songs composed in Taiwan have been relatively tame, which
is attributable to the censorship of songs during the country’s period of martial law
(Ma, 2015). This shows that music is affected by politics, and so this paper considers

politics in discussing the role of music.

Possible effects of social media on collective identity

Music can establish a collective identity and maintain the culture of a social
movement. Danaher (2010) examined four foci (i.e., collective identity, free space,
emotions, and social movement culture) to discuss the relationship between music
and social movements; he showed that music is employed to develop a collective
identity within free spaces, which are often highly emotionally charged, and he posited
that this stream of research can be enhanced by addressing technology and popular
culture. Eyerman (2002) proposed that face-to-face contact is still important, with live
performance and collective listening being actions that allow people to experience and
form a collective identity—even the Internet offers many possibilities in this regard.

Following this concept, music broadcast on social media had a notable influence

in Taiwan, particularly after the song ‘Island’s Sunrise’, which was created by a
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Taiwanese indie rock band and sang in Taiwanese by members of the Sunflower
Movement, was uploaded to on YouTube as an international version covered by Sherry
Cheng. The energy of indie and rock music has a discerning effect and tends to be in
contrast to general popular music in this regard (Ho, 2015). The English version of
‘Island’s Sunrise’ is reflective of earlier Taiwan; as I pointed out, protest songs were
relatively tame during Taiwan’s martial law period, and this is evident in the English
version of the song. Live performances arguably imbue the atmosphere of a particular
space—the role of emotion buckle—with a local dimension (Ibid). However, Castells
(2010) indicated that people face a new form of globalisation because the global
system of today’s networked society and the effects of this new global network have
caused inequality in social, economic, and technology terms. Consequently, social
movements and geopolitical strategies concurrently became global sources of power,
which gave music a new role in today’s networked society.

The Internet has become ubiquitous and social media has in a way shortened
the distance between people. Take Facebook, for example; people communicate with
each other via messages, information sharing, and feed posts, which allows a person’s
community to understand current events in their lives. Moreover, virtually anyone can
publish information on issues that the mainstream media ignores, and there are various
online platforms that people can utilise through the new power of social media. From
a theoretical perspective, the emergence of social media has broken the boundaries of
identity and geography, thus providing an effective means to enhance the mobilisation
of protests by creating a link for different communities (Holt, 2000; Surowiecki,
2005).

New technology has led to the development of new media spectacles through
new forms of entertainment, capturing the attention of audiences and emphasising the
profitability and power of media (Kellner, 2003). The Sunflower Movement in Taiwan

not only mobilised up to 500,000 people in the streets in one of Taiwan’s historical
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social movement, but it also succeeded in aided the independent band Fire Extinguisher
(K 28 4¢ [E] ) in achieving fame (Chen, 2015). The song ‘Island's Sunrise’, having
been associated as the theme song of the Sunflower Movement, has been viewed
countless times via the broadcasting on both social and mainstream media.

Compared to the limitations and difficulties of the songs associated with social
movements to be broadcasted in mainstream media in Taiwan in the 1990s, the theme
song of the anti-corruption movement in Taiwan, ‘Red Flower Rain’ ( 4L £ Fi ), has
appeared frequently in prime time news in 2006. A psychiatrist, Dr. Wu Yi-cheng
(% 5 &), adapted the song ‘Do You Hear the People Sing’ from the musical ‘Les
Misérable’ into the Taiwanese song ‘Do You Dare Hear Us Sing’ during the White
Shirt Army protest ( t {f = 55 {4 & %2 ¥ # &) ), which is for demanding the truth,
over the death of Hung Chung-Chiu, who was only three days away from completing
his military service when he died of organ failure brought on by heatstroke in 2013.
The song became popular and was selected as the part-song in the protest because
it was broadcast over the internet. In recent years, there have been many large-scale
civic movements that have received supporting messages and information via social
media, and the groups that support such movements typically share the links to the
song. Because of the Internet, the song ‘Island’s Sunrise’ prompted overseas action in
support of the movement, such as making the English version of the theme song.

According to Chen (2015), the concept of social capital on the Internet is a vital
point explaining how the song ‘Island’s Sunrise’ became popular in Taiwan. He pointed
out that the composer and lead singer of the band, Yang Da-Zhang ( # K 1E ), belongs
to an indie music group connected to Taiwan independence. He has been actively
involved in various social movements and has established an interactive/cooperative
social relationship with the group of activists leading the Sunflower Movement.
The key point here is that all resources were able to be mobilised and integrated

into the song ‘Island’s Sunrise.” In fact, the band was already relatively well-known
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among younger music consumers. The message of the song, which is to simply to
resist against others, was in line with the imagination of the organisers and crowds
participating in the Sunflower Movement.

Music represents a vital factor in constructing the meaning of social movements
and also in organising the collective identity (Eyerman and Jamison, 1998). Pierobon
(2014) applied this concept in providing different conceptualisations of ‘Russianness’
that emerged from music and song lyrics, viewing music as an essential element in
constructing meaning and in complementing the ideology of a movement. He pointed
out a significant difference between registered and non-registered organisations; in
Russia, there was an inclination to describe the Young Guard’s music in positive terms,
whereas the opposing groups emphasised the detrimental circumstances and problems
influencing the country (e.g., the lack of freedom). Consequently, this sample shows
that the music of all organisations conceptualises the necessity for resistance to
liberate the country from its enemies.

According to Chang (2011), music (or art) as a representation of political
imagination means that music is representative of certain issues or organisations; it
is not a presentation of its own views and strengths, but a tool for broadening the
political imagination. It is, in a way, like a representative government. The perspective
that music is viewed as an ‘intervention’ is a visual metaphor of ‘outside-in,’
meaning that music is essentially an injection of a stimulus to which the imagination
is expected to respond. This concept may, however, not only overstate the political
ability of music, but it also greatly simplifies the complexity and difficulty of societal
processes. ‘Music politics’ must still consider the inherent political factors involved in
the process of production, circulation, and consumption, and it must also consider how
music is understood (or misunderstood) politically through the experience of both the
individual and the community.

To discuss the new role of social movements from the perspective of support
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received from social media, it is essential to explore the influences the Internet has
had on social movements. The Internet has notably affected the fundamental definition
of social movements. There are four characteristics of an information society that
numerous activists have begun relying on. First are the technical characteristics
of information society, which enable the rapid processing and exchange of large
amounts of digitised information (Castells, 1996). Furthermore, data processing and
transmission costs are much lower than those under a traditional communication
framework. The features of real-time service, the considerable amount of transmitted
data, the convenience of being able to forward messages, and the interaction from
the media provide a high level of functionality and efficiency for activist groups to
be able to mobilise and gather information on the internal aspects of the movement;
concurrently, regarding the external aspects, it assists with gaining sympathy and the
support of others. For example, during the period of the Anti-Kuokuang Petrochemical
Movement ( ;2 B 3% £ {b ## #f ), the National Youth Anti-Kuokuang Petrochemical
Alliance ( & B & F K B Yt A BT E5 ) in Taiwan has used Facebook to mobilise and
transmit information (Chen, 2011). Moreover, other environmental groups launched the
Environmental Trust campaign and coordinated via the Internet to express the demands
for the conservation of coastal wetland ecology and white dolphins in the western
part of Taiwan through citizen mobilisation (Zheng, 2011). The Internet is not only a
tool for publishing legislative progress and related information, but it also provides a
means for connecting with sympathisers to join the protest.

Second, alliances and actions across geographical boundaries have become
possible because of the changing spatial characteristics in the information society. To
ensure that reports on the Sunflower Movement in Taiwan were unbiased, the protester
decided to publish facts about the movement in national and international newspapers
through crowd funding. Within three hours, the many supporters donated a total of

NT$633 million, with which the activists were able to purchase advertisements in the
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New York Times, which drew attention to the Sunflower Movement’s international
website (Ho, 2015). In this event, through the continuous bidirectional link between
the network and virtual spaces as well as other social spaces, regional events crossed
geographic boundaries and expanded the community support (Froehling, 1997).

Third, computer-mediated communication is often considered a more democratic
interactive media because of the low cost and technical difficulties involved in trying
to control it. This form of communication was expected to bring about a new form of
civil society (Frederick 1993; Hamelink 1991), and the Internet has since given many
people the opportunity to express their views in the public domain.

Finally, the Internet has proven to be a flexible tool for communication,
coordination, and contact. The characteristic of network interaction is immediate and
asynchronous. For instance, NewseForum ( ¥ [ E &% & ), which was operated by
several students from different universities, was successful in raising awareness on
the Sunflower Movement by joining the movement so that they would be on-site to
describe the events via Facebook as they occur, and they also translated and uploaded

the news to CNN iReport (NewseForum, 2014).

New role of music on social media

The Internet has affected activism through the features, although there are some
limitations and researchers may be overly optimistic regarding the changes that the
Internet may bring about. The Sunflower Movement is a successful example of social
media being utilised to mobilise citizens to occupy the Legislative Yuan, which lasted
for more than one month. Similarly, the manner in music is used in communication
with audiences has changed.

In the past, singer—songwriters or students would perform theme songs or songs
related to a social movement in the place where the movement occurred. A vital

function of the performing live is to establish a collective identity in that moment.
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However, music has become essential to movements because it has become an image
of the movement and a tool of propaganda; these are realised through embedding the
core issue or spirit of a movement into the lyrics and then sharing the music via social
media, which mobilises more people to join the protest. Street (2001) analysed the
lyrics of popular music associated with political movements and found that they raised
public awareness through presenting political connotations. This not only demonstrates
the meaning of the song via words, but it also shows the significances of the context
and performance.

The production of protest songs in Taiwan slowed and became relatively limited
by the year 2000. There has, however, been a resurgence in the past five years because
of the involvement of the original platform that promoted protest songs in Taiwan
during the Sunflower Movement (Ma, 2015). There were few opportunities for it to be
broadcasted on mainstream media and it was not released commercially at the time,
yet the song was awarded Song of the Year in 2014 (ibid). This can be attributed to the
songs being more powerful and being heard by a larger audience as a result of social
media.

According to Collin (2015), young activists use music to take on an identity
in a social movement and to find their own position between the movement and
society. Different musical genres offer a space for singer—songwriters to accommodate
themselves to the discourse of the movement, affect the collective identity of
those participating in the movement, and negotiate the relationship between their
self-identity and the movement. However, most involved in a movement are just
participants who attend the protest, listen to the songs, and sing the songs with each
other to support the movement effort.

However, there is a new way of activism online, named ‘clicktivism’. Rotman et
al. (2011: 3) pointed out that ‘clicktivism’ is a ‘low-risk, low-cost activity via social

media and it is to raise awareness, produce change, or grant satisfaction to the person
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engaged in the activity.” Therefore, activists usually upload theme songs of social
movements to media platforms such as YouTube in order to observe the number of
‘likes” and ‘shares’ they receive through all social media channels that are utilised to
convey the issues pertaining to the movement. The participants might not necessarily
attend the performance to listen, instead choosing to join the audience via social media
as their preference.

According to Halupka (2014), clicktivism can be considered an impulsive and
disposable political gesture. The ‘sharing’ or ‘liking” might be just a short-lived
collective action, yet this draws international attention. The strength of the collective
identity that can be established through online listening differs from that which can
be achieved through a live performance. Therefore, the online listening/viewing of the
songs of social movements has changed the role of music in this context.

There is a relatively large body of literature on the history of the songs in
Taiwanese social movements. However, there is a surprising lack of information on the
influence of social media in this sphere. In an attempt to bridge that gap, this chapter
examined the literature on the relationship between social media and the music in
social movements. It showed that social media continues to have an influence and that
it could offer a new frontier for innovation in the field music, specifically for how it is

involved in civic mobilisation.

Methodology

The definition of interviewing has variety interpretations. According to Maccoby
and Maccoby (1954), the common definition is a face-to-face verbal interchange
in person, wherein the interview is an attempt to clicit information or expressions
of opinion or belief from another person or persons. The interview is a method of
obtaining information, mainly through direct face-to-face interaction. It allows

researchers to understand the thoughts and experiences of the interviewee/respondent.
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There are many types of interviews used in different research processes, the main ones
being structured interviews, semi-structured interviews, unstructured interviews, and
focus group interviews (Williams, 1997).

Structured interviews are commonly used for surveys or opinion polls and
generally contain consistently presented open-ended, sequential questions; the design
purpose is to avoid different levels of errors among the respondents (Grbich, 1999).
Semi-structured interviews allow the researcher to use broad research questions as a
basis for guiding the interview; in this type of interview, the main content must match
the research questions, but there is some flexibility regarding the type of interview
questions and modalities of interviewing (Minichiello, Aroni, Timewell & Alexander,
1995). Unstructured interviews primarily focus on the interaction between the
researcher and respondent or respondents to collect information; this type of interview
allows the least amount of control compared with the other types, and it requires the
researcher to understand the responses (Grbich, 1999). Finally, focus group interviews
are usually with small groups of six to twelve people, with the researcher either
commencing the discussion and/or acting as a moderator to encourage the respondents
to participate in the discussion (Stewart & Shamdasani, 1991). The advantage of this
interview type is that it is more economical than one-to-one interviews, because it
allows the researcher to access research data quickly and it allows each respondent
to interact with other members. In considering the method in the present research,
to depict the new role of music in social movements, the first question that arises
concerns the extent of detail that can be elicited on the experiences of the social
movement participants. Therefore, semi-structured and focus group interviews were
adopted.

The purpose of this research is to elucidate how the role of music could be
seen to be changed in the Sunflower Movement. To understand this, the experiences

of those participating in the movement and their process of listening to the music
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need to be explored; however, such experiences tend to be individual and private.
According to Mathers, Fox, and Hunn (1998), individual responses are not independent
in focus group interviews, and the dominant group member might influence the
opinions of others. Thus, to avoid consistent answers and to obtain the comprehensive
perspective, focus group interviews were considered unsuitable for this topic. Bernard
(1988) pointed out that semi-structured interviews are useful for situations where
the researcher will not get more than one chance to interview the respondents, such
as when interviewers go into the field to collect information. Thus, semi-structured
interviews were considered appropriate for the interviews in the present research,
because an open discussion related to the main research concepts would be needed
in order to acquire research data on the role of music in the social movement.
Furthermore, it would be unlikely to have more than one chance to interview each
participant.

In-depth interviewing is a qualitative research technique that involves intensive
individual interviews with only a few respondents; the main purpose is to explore
their perspectives on a particular idea, program, or situation (Boyce & Neale, 20006).
Therefore, the method adopted for the present study was semi-structured interviews.
These included questions to which the participants were expected to respond to
openly and freely. An interview guide was designed to explore the connotations of the
music in the Sunflower Movement from the perspectives of the virtual listeners and
participants in the movement.

Research participants were selected from the population of participants in
the Sunflower Movement. To ensure that a comprehensive range of perspectives was
obtained on the new role of music in this context in Taiwan, the research participants
were divided into two groups according to whether they were physically present
(attending listeners) or if they viewed the movement via social media (virtual

listeners). As a result, the participants were selected using different sampling methods
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because of their different roles in the movement.

The sampling methods included probability and non-probability sampling.
Probability sampling refers to a situation in which each individual of the population
has a known chance (probability) of being selected as in the sample; non-probability
sampling means that that probability is completely unknown (Edwards & Holland,
2013). In other words, the researchers have no way of ascertaining the extent of
similarity between the sample and the population. Given this, probability sampling
is generally more ideal, but some studies are unsuitable for this approach. The
aims of some studies are not to infer to the population or pay attention to the
representativeness of the sample, but to obtain a set of rich data that are useful for
exploring the connotation of the research topic, in which case non-probability sampling
has its necessity (ibid).

There are three common methods of non-probability sampling: convenience
sampling, purposive sampling and quota sampling (Westfall, 2009). Convenience
sampling is ideal when the researcher has limited time and funding, and so the most
readily available samples are selected as the research material. Purposive sampling
(sometimes called expert sampling or judgment sampling) is when the researcher
deliberately selects individuals with specific characteristics to be the research samples,
and this tends to be evaluated according to the richness of the information in the target
sample. This approach is ideal when it is necessary to collect complete research data
from a sample. Finally, quota sampling refers to the size of the sample being based on
a fixed quota.

For the present research, two sampling approaches were adopted. Purposive
sampling was adopted for the virtual listeners because of the need to confirm that they
did not participate in the activities of the Sunflower Movement. Convenience sampling
was adopted for the attending listeners because most participants in the movement

were university students and middle-aged people. Having worked at a university in
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Taiwan as a lecturer, it was easier to acquire the samples.

Six participants who were not in Taiwan at the time of the movement were
selected for the virtual listeners group. The attending listeners group comprised three
participants. Table 1 lists the basic details of all research participants. To avoid the
homogeneity in social background, occupations, gender, and age, the sample was as
diverse as possible (even though the members of the Sunflower Movement were mostly
students), with a target age of 18—65 years, which is the legal age for an adult and the

age of retirement in Taiwan. The screening process is described in the following text.

Table 1: Research Participant Background Information

Participant ID Gender Age (years) | Virtual/Attend | Interview Date
Participant A F 34 Attend 15 Oct, 2016
Participant B M 31 Attend 16 Oct, 2016
Participant C M 31 Attend 16 Oct, 2016
Participant D M 31 Virtual 16 Oct, 2016
Participant E F 31 Virtual 16 Oct, 2016
Participant F F 30 Virtual 17 Oct, 2016
Participant G F 33 Virtual 17 Oct, 2016
Participant H F 38 Virtual 17 Oct, 2016
Participant I F 42 Virtual 17 Oct, 2016

Semi-structured interviews are often preceded by observation to enable the
researcher to develop an intense understanding of the research questions of interest,
which is necessary for expanding relevant and meaningful interview questions
(Bernard, 1988). The use of open-ended questions and instruction of interviewers
to follow relevant concepts should they stray from the interview guide do, however,
still offer an opportunity to understand the research topic. The interviews were
conducted in two stages: first a questionnaire and then an interview. The questionnaire
was designed for the respondents to provide personal information (gender, age, and
educational level) to obtain basic background information. This allowed the research
to screen potential candidates in order to ensure diversity in the sample. However, to

explore the difference of the song in the Sunflower Movement and previous protest
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songs, the age of the participants in this research excluded the students under 30 years
old.

The interviews were the vital step for completing this research. They were
conducted following an interview guide that comprised several scales to measure the
cognition, action, and attitude of people participating in the Sunflower Movement and
the influence of listening to the songs, the difference of the song of the Sunflower
Movement and previous movement, the international version, and the cognition, action,
and attitude towards receiving the information via social media. The interview guide
comprised fifteen open-ended questions (appendix 1).

Because semi-structured interviews require some discussion to understand the
perspectives of the respondents; the interviews were conducted via videophone on
Skype or FaceTime. To make the interviews flow smoothly, it was important to elicit
an emotional response and ensure that the respondents were familiar with the topic.
Typically, the researcher has a paper-based interview guide to follow, but semi-
structured interviews often contain open-ended questions, and discussions may diverge
from the guide. Thus, the interview was audio-recorded with recording software. While
it is possible to write minutes of the interview, this can make it difficult to focus on
conducting an interview. It can also lead to poor note-taking and detract from the
development of rapport, which is essential between the researcher and the respondent
in a semi-structured interview (ibid). After the interviews were completed, the
recordings were transcribed verbatim. The principle of establishing a transcript is to
be exhaustive because a complete transcript can make the analysis of qualitative data

more closely capture the original interview (Ericsson & Simon, 1993).
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Results

The interview data revealed several interesting points regarding the theme songs
of the Sunflower Movement and the relationship among the songs, the Sunflower
Movement, and social media. The findings reflect a highly positive attitude towards
the influence of social media broadcasting music to participants in the movement. The
responses indicated that the participants felt that social media had a significant effect
on communicating the message of the Sunflower Movement.

Numerous themes emerged from the interview data. Because of space limitations,
the following discussion focuses on findings that related specifically to the success
and the role of the theme songs and the relationship among the music, the movement,
and social media.

Success of the Sunflower Movement and the theme songs

The elements related to the success of the theme song of the Sunflower
Movement are closely related to the factors that made the Sunflower Movement
successful. Thus, the interview results related to the success of the movement are
presented first.

In the original appeal, the Sunflower Movement did force the government of Ma
Ying-Jeou and the cabinet to suspend the adoption and implementation of the Cross-
Strait Service Trade Agreement due to the under-the-table procedure. In this regard,
most of the research participants in the present study reported favourably on the
success of the Sunflower Movement, as shown in the following comment:

Even though the Taiwan government has not yet reached a conclusion on

this policy, it has aroused the concern of all people in Taiwan, and even

gathered a power of check and balance to force the government to listen to

public opinion. (A)

I think it is a success. Regardless of whether or not to support and

understand the appeal of the Sunflower Movement, I remember that more
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than 90% of people around me know that the movement was taking place at

that time. (D)

The scale of the Sunflower Movement and the number of students

participating in it and the long duration have been successfully recorded in

the political history of Taiwan. (E)

The Sunflower Movement was a success. In the beginning, it was just a

simple action of occupying the Legislative Yuan to force the government

to face the students’ demands. And then it had become mainstream media

coverage and Taiwan’s news gradually appeared in the media in other

countries, showing respect for the diverse opinions from people and the

successful democracy of Taiwan. (F)

The essence of the Sunflower Movement is the political participation of citizens
in expressing their views on political affairs and thus having an effect on political
decision-making. Through the occupation of the Legislative Yuan for three weeks,
the movement not only obstructed the Legislative Yuan's examination of Cross-
Strait Service Trade Agreement but also compelled the executive branch to delay and
negotiate in order to complete the agreement (Tsai & Chen, 2015). Therefore, the
Sunflower Movement can be regarded as a form of political participation.

Most research participants felt that the movement was successful because the
agreement was postponed at that time. Besides, student groups who were opinion
leaders in the Sunflower Movement established many political organisations.

The impact on the student population is enormous and successful. Several

opinion leaders in the movement continued to exert their influence and

created the ‘New Power Party’ to gradually break the dualistic ecology of

Taiwan's political circles and . . . affect Taiwan's politics after that, like

several elections from now when there is a change of political parties. (B)

I think the reason for the success is that the theme of the movement was
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clear and disseminated through various online media. It is disturbing to

our generation that we are unhappy with the government's over-reliance on

China. And this turned into dissatisfaction with the government’ (D)

According to Tsai and Chen (2015), the emergence of the Sunflower Movement
is inextricably linked to civil disobedience and is highly related to the impact of the
‘China factor.” Civil disobedience may be deeply rooted in the hearts of the public;
because of this psychological tendency, the public approved of the students’ occupation
of the Legislative Yuan. The controversy over mainland China's immigration, industrial
opportunities, and even future presidents' meeting with Chinese leaders may also
cause many people to favour the occupation of the legislature because of their poor
impression of China. However, there are a number of points worth noting. Some of the
research participants felt that the movement had failed and even mentioned that there
might have been some political manipulation that influenced the movement.

The movement has a not-so-successful part. For example, although the

agreement has been withdrawn, the follow-up appeal has not really been

fulfilled. It is only to make the agreement far away from the parliament and

this has inevitably also shaken society and caused a tear in it, such as with

the confrontation between the people and the police. (B)

This thought was related to cross-strait relations between Taiwan and China.
In Taiwan, the ‘China factor’ is a vital political issue. Coverage of the Sunflower
Movement gave rise to widespread discussion in Taiwan, and controversial behaviour
tends to stir up social opposition. Compared to the immediacy of social media, the
response capacity of the government is slow and its message production is weak. Thus,
online citizen power is gradually becoming a norm for expressing political aspirations.
Unfortunately, people were unable to establish a consistent message to raise awareness
and understanding on the policy content and objectives through social media, and

many people still obtained information on the movement via traditional media.
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For people to gain an initial understanding of the issue, the mainstream media
has an indispensable role. During the Sunflower Movement, the mainstream media
maintained a high news rate and high ratings and online news achieved high click-
through rates (Hung, 2015). Thus, there was no way to determine the extent to which
social media contributed to the movement, but the mainstream media is still a vital
tool for audiences (Zald & McCarthy, 1987). For example, when protestors occupied
the Executive Yuan, the government initially dispersed mainstream media journalists
though force, and this can be regarded as the evidence that the mainstream media still
had a strong influence over public opinion formation.

However, the composition of Sunflower Movement participants was complex,
with many opposing groups who had some similar positions on the topic participated
in the movement together. This accepting of differences and dissent could be regarded
as the realisation of ‘radical democracy’ (Laclau & Mouffe, 1985).

I feel that the political operation is much larger than the actual meaning

of the movement. Whether or not there is an invisible ideology underlying

the activities of the movement dominated the content of the movement and

helped achieve certain interests or purposes through so-called reactionary

means, during which the students acted as the media. Finally, the purpose

of the movement was to meet the political dispute and some kind of self-

interests. (I)

Taiwan has been a party politics country; in media coverage, the success of the
Sunflower Movement was often attributed to a political party operation. Under such a
premise, societal divisions are inevitable, regardless of whether the movement is the
result of manipulation by a particular political party.

While most research participants valued the Sunflower Movement for its high
success, some of them felt that there was something dubious about the movement,

believing that the real factor behind it was political manipulation. Nevertheless,
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the interviewees considered the theme song of the Sunflower Movement, ‘Island’s
Sunrise,” as being highly valued.
The reason for the success of the song lies in the Sunflower Movement,
which acquired lots of attention in Taiwan; it because the song resonates
with many people and people are willing to support the movement by
providing lots of resources for the participants, so it received attention
from the public and the mainstream media. It was very success compared
with previous movements in Taiwan. (A)
I think that my generation and all people who have experienced the
Sunflower Movement will, in future life, whenever we hear ‘Island’s
Sunrise,” will think of the Sunflower Movement and will follow and hum
the catchy tune. (B)
I think the song was successful. It has been sung on various occasions by
artists who identify with the movement, and it has been acknowledged by
audiences, who usually join in the song whenever it’s sung at concerts and
events. (C)
I think it is successful, because the lyrics are easy to understand and the
music video is touching, and we can even sing it at karaoke. (D)
I felt empathy with the song when I saw the music video, even though I did
not participate in the Sunflower Movement. (E)

The success of this song has brought some controversy. Taiwanese language
has always been regarded as being representative of the local identity, and the song
aroused the research participants’ passion for their country during the movement.
Some research participants agreed that using the Taiwanese language was good for the
Sunflower Movement, but not everyone agreed with this view.

Although ‘Island’s Sunrise’ is the song of the social movement, the lyrics

have almost no words for the Sunflower Movement and no implications of
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the issue, but the song has warmth and the words are strong; it is a sad but

hopeful tune, telling the stories about all Taiwanese, like singing about the

mood and dreams of people in Taiwan. (B)

The song was written in the Taiwanese language (Tai-Yu). This is still more

popular than Mandarin in Taiwan. It helped with getting a more popular

reaction and invoking stronger feelings in Taiwanese people. (H)

To most Taiwanese people, Tai-Yu is more popular than Mandarin. This is the
main reason that the leader group of the Sunflower Movement cooperated with the
band, whose song lyrics are always in Tai-Yu. As noted in the literature review, Chen
(2015) pointed out that cooperation is related to the notion of Taiwan independence
and social capital. Tai-Yu is also a biased language of groups that support the Taiwan
independence movement.

The fact that it is sung in Taiwanese imparted a sense of local identity.

Nonetheless, it is also because it is sung in Taiwanese that Taiwanese

people who do not speak the local dialect, such as mainlander ( ¥f #&

A ), Taiwanese indigenous peoples, or the so-called ‘new immigrants,’

or even me, may feel excluded. This, in my opinion, is a serious and fatal

shortcoming; the language aspect might create a sense of exclusivity rather

than including diversity. (C)

The song was successful but I think they could have made the lyrics more

meaningful. The common language in Taiwan is still mostly Chinese, so

I think the lyrics could have been mainly in Chinese, and maybe it would

be more appropriate to use Taiwanese for the chorus to make it appeal to

the issues. For me personally, the resonance is not so obvious through the

Taiwanese language, but to understand the confrontation with China's trade

agreement in this issue, it makes the demands of the people of Taiwan seem

more intense, so [ still think this song was successful. (F)
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In music discourse, when a songwriter or singer performs one of their own
stories in their own language, it prompts them to consider the content and meaning
of the lyrics. During the protest, the protest songs created a space for reflection and
collective discussion (Chen and Ho, 2012). However, there are some groups in Taiwan
who are unfamiliar with Tai-Yu. Thus, the language used in the theme songs of the
social movement is indeed a hegemonic symbol of ethnicity in Taiwan.

In addition, the name of the song is very worthy of praise because

occupying the Legislative Yuan was in the evening and people conflicted

with the police. These two groups were facing a reality in the morning to

bear the responsibility and duty of their true life. Thus, the word ‘Sunrise’

in the song title is full of deep meaning. The name of the song is also

successful as a selling point. The name is easily for people to remember the

song and it successfully demonstrated their enthusiasm, the demands of the

movement, and a look for future development. (F)

In the context of creation, the creative consciousness of ‘Island’s Sunrise’
revealed the concept of ‘from night to day’ and ‘from darkness to light.” The lyrics are
indeed an intelligent interpretation of the dawn of a rare sense of hope.

However, using Tai-Yu was controversial because of the many ethnic groups
in Taiwan who might not understand the local language. Thus, the official English
version of the theme song bridged this gap. The English version is also a crucial point
in understanding the role of music in social movements, and so the following section

discusses the role of the English version of the song in the Sunflower Movement.

Role of the English version of ‘Island’s Sunrise’ in the Sunflower Movement
The English version of the song is a key difference from previous movements
in Taiwan. The impression that it had on the research participants was notable,

especially regarding the difference between the English and Taiwanese versions. Few
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participants liked the English version because of the lyrics, melody, and arrangement.

The Taiwanese version is completely different; melody is sadder, although

the arrangement is fine, but I do not like it . I prefer the style to be a little

faster. (A)

The latter half of the English version is similar to gospel music that might

be more accepted by the majority of Westerners or Christians who can

understand the issues and events. I feel the shortcoming of English version

is that it is too slow to convey the intensity and conflict. The lyrics created

a greater sense of distance compared to the Taiwanese version, which

is more personal to the participants. I think that this arrangement and

lyrics would be too highbrow to attract attention from and resonate with

foreigners or people in other countries. (B)

In Taiwan's news coverage of the English version, the headlines were all
related to ‘international orientation.” However, for most of the research participants,
the English version was not as effective as imagined.

I didn’t know there was an English version. Having now listened to it, I

find the lyrics and pronunciation awkward. I don’t really know if it’s a

translation of the Taiwanese version, but it seems a bit ‘Chinglish’; its

attempt to rhyme is rather awkward. I know I shouldn’t be judgemental
because language should be treated as a means of communication rather

than be evaluated for its correctness in terms of grammar or pronunciation,

but the lyric ‘darkness breaks apart’ seems very literal to me. (C)

According to the Taiwan Music Writing Group ( &/& & %E 5 EHX ), the English
review of ‘Island’s Sunrise’ is as follows: ‘originally a powerful rock ballad, the
English version, which is accompanied by strings and piano, offers a more subtle and
peaceful feeling and gives people the answer of the inherent human nature longing for

a better tomorrow.” That is, the English version was deliberately created differently.
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Besides, the focus of the lyrics was shifted to ‘the process of Taiwan’s pursuit of
democracy,’ the purpose of which was for other countries to understand the appeal and
efforts of the people of Taiwan. However, the research participants could not connect
this version to the Sunflower Movement.

The melody of English version is beautiful, but if I didn’t know the

background of the song, I would not connect it to the Sunflower

Movement.’ (E)

Compared to the Taiwanese version, the English version seems to be gentler

and less inspiring; it has the feelings of a gentle story being told in the

third person. (F)

Most of the research participants agreed that the English version of the song was
necessary to gain the attention of international media, especially at a time when social
media had become a developed platform. Music is appropriate and even to make up for
the lack of Taiwanese version.

I think the English version of the song is an effective method to convey the

Sunflower Movement to the world with soft music, because of the unique

nature of the music. It is maybe easier to make people in the rest of the

world understand the issues and demands of the Sunflower Movement. (A)

Because Taiwanese is my mother language, I feel that it is closer to my

heart more than Mandarin or other languages. However, even in Taiwan,

there may be some people do not understand Taiwanese, so the advantages

of the English version just make up the shortcomings of Taiwanese one.

I think the English version was an international marketing tool in the

Sunflower Movement. (B)

Because of the development ubiquity of the Internet, social media has become
a powerful tool for social movements. To achieve the goal of internationalisation,

the English version of the song was composed. Most of the research participants also
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believed that this is a critical means of international marketing and that the concept
was seldom explored in past social movements.

Because of the Internet and social media, there are opportunities to convey

the aspirations of Taiwanese people. . . they can be communicated to the

rest of the world, so the English version is inevitable. (A)

The Sunflower Movement had a group of people who were responsible for

seeking or reaching out to international audiences. They wrote posts and

updated them in several languages on various websites/online communities.

I suppose this was an extension of the same process; to internationalise the

event, raise global awareness, and garner international support for Taiwan.

©

The members of the movement provided people with English songs; this

made it so that the movement is not only the affair of Taiwan, but an

international affair. In addition, with the development of social media and

the easy exchange of information between countries, the English version

of the song attracted the attention of other international media and Internet

communities, and this will increase international participation in the issues

between China and Taiwan. The English version mainly has an auxiliary

role; this it makes the movement be not only Taiwan's movement, but it

also lets the world see Taiwan. Awareness of the movement was raised;

even though it might not have so much of an impact, at least it let the world

know Taiwan. (F)

It must be noted that various groups were involved in the Sunflower Movement.
Students formed a team to take responsibility for acquiring resources through the
Internet. Later, the team became a critical marketing unit. This level of organisation
ensured that the Sunflower Movement became a successful and lasting social

movement. The production of the English version of the song was closely related to
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the movement’s success.

There were many foreign media that paid attention to this movement, and

the English version was a good medium for non-Chinese people who care

about this movement to watch and listen. (G)

However, the English version still has limitations. A few research participants
expressed doubts about the effectiveness of the English version of the song. Based on
the click-through rate, this version had not so much influence on the expectation of the
team because some of the participants lived outside of Taiwan and even, have a sense
about the English version until the interview.

I don’t think I saw a single comment by an ‘international’ viewer in

the comments, and it had a little over three-hundred thousand views

as of October 17, 2016, which is already two and a half years after the

Movement. So I’m not sure if the English version had a substantial

influence on the international community—both in and out of Taiwan.

Nonetheless, it’s a commendable effort. But had it really receive substantial

attention, it could’ve stirred up a hornet’s nest; I think the international

response would’ve been unpredictable. (C)

It’s mainly international propaganda, but I think this view is perhaps

because I really don’t live in Taiwan and did not see any related posts. (E)

I don’t really feel this song needs to have an English version because it’s

not about English people. I can see that, from a media point of view, it

is easier to share this movement and get more international coverage and

support by having an English version. A disadvantage is that the English

version doesn’t inspire the same feelings as the Taiwanese version does for

us. (H)

The paper on the effect and role of the English version of the song revealed

that music was necessary and the first step to convey events and issues in Taiwan
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to the world. The research participants also agreed that the English lyrics could
compensate for the Taiwanese version. However, the arrangement and melody are not
as passionate as the Taiwanese version, which might not make foreigners experience
the same feelings as Taiwanese people do. Thus, the main purpose of the English
version of the song was to market the Sunflower Movement to other countries and
try to gain the attention of international media to convey the issues of the Sunflower
Movement through music. After noting the role of theme songs, this paper explores the
relationship between the songs and the movement and the effects of social media on

the movement in the following section.

The relationship among the songs, the Sunflower Movement, and social media

The relationship between the theme songs and the Sunflower Movement is crucial
to this research because the connection is meaningful. Most research participants
regarded the theme song ‘Island’s Sunrise’ as a support for the movement, and the
song has become meaningful to people in Taiwan. In other words, the song establishes
a connection between national identity and Taiwan. Thus, the song needed to be
memorable and very ‘Taiwanese.’

When showing Taiwan's unique national sentiment, music tunes also give a

taste of Taiwan. (A)

To support and promote the movement, the song, regardless of the lyrics

or melody, needs to be easy to remember, be fluent, and full of power and

more deeply rooted in time and history; it could even form a common

memory for an entire generation. (B)

‘Island’s Sunrise’ is not quite a perfect work, but through self-awareness of the
band participating in the movement, this song projects a message of the collective
aspirations in at a special time and space in Taiwan. The unstable psychological

structure of the lyrics retains the collective subconscious anxiety of Taiwanese people
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in the form of metaphor. The song is still Chinese music of this generation, a memory
of popular music, and a connection with the political struggle of the Sunflower
Movement (Lin, 2014). The connection between the song and the movement is defined
as its emotional element.

This song does have originality and uniqueness, but if there is no Sunflower

Movement to help promote it, I don’t think it would be a song that could be

awarded the best song of the year in Taiwan. I can only say that songs and

movements complement each other. (F)

‘Island’s Sunrise’ won the Song of the Year at the Taiwan Golden Melody Award
in 2015, demonstrating the success of the Sunflower Movement, at least in terms of
musical history in the context of social movements in Taiwan. This award forced the
government to face the issues because the Taiwan Golden Melody Award is an official
award, whose members are organised by people who have been successful in the field
of popular music and also by government officials. Thus, the award is meaningful and
it is the first time that a song of a social movement has received the attention from the
government.

The impact is to make people feel confident. Under the previous KMT rule,

the song may be banned, but now it has been awarded Song of the Year.

The official institute of the government, which is composed by high-level

people who assess the Golden Melody Awards, chose a song that was close

to the people while opposing the government. Perhaps, there will be more

creators and musicians who are willing to create more music to criticise

current affairs and social injustice. (B)

In the past, social movement songs with the elements required in the

songs of the Sunflower Movement can be seen. This time, however, the

Sunflower Movement successfully demonstrated Taiwan's democracy to the

international media, showing that Taiwan is not internationally regarded as
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an independent country. There was no forceful suppression; people were

able to express their needs peacefully, and these facts demonstrate that

Taiwan already has the capacity of a consolidated democracy. (F)

However, the diverse groups in Taiwan need to be valued. The language of the
song is a vital issue because the sense of local identity is complicated. It is not just
Taiwanese, but Hokkien and aboriginals, also. Thus, one of the research participants
mentioned this situation in Taiwan.

Using the Taiwanese language seems to impart a sense of local identity.

However. . . the local scene in Taiwan features a variety of people,

cultures, and languages. Selecting this particular language, which happens

to be Hokkien, a dialect originally from China, divides rather than unites.

The idea that this dialect from China—which should be representative of

Taiwan—should be a local representation is a ridiculous notion to me.

Should the local identity be established on who, what, or which came to the

local scene first, then the Taiwanese indigenous peoples and their languages

should take precedence, shouldn’t they? (C)

The song is highly related to the movement and the issues pertaining to the
movement. Every element used in the song would have affected the perceptions of
the participants in the movement. However, social media is one of the factors that
influenced the views of the participants and even most of the participants listen to the
song and understand the issues through social media.

On Facebook and Line, my friends shared the song quite frequently. (A)

On social media, Facebook and YouTube, my friends continue to share this

song; | noticed this because at the time I did not habitually watch TV. (B)

My first contact with the song was through news reports, but I mostly just

listened to fragments of the song, but through the social media, there was

an opportunity to hear the whole song, and more opportunities to repeat the
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songs and understand the lyrics and the appeals. (F)

In addition, most participants took actions online to ‘share’ or ‘like’ the song,
which marks an effort to express the ideas about the Sunflower Movement. For the
research participants, this is an active gesture and one that differs from previous
movements in Taiwan.

I have seen the video on the television news, but it is just one news report.

Because it is a fragment, there wasn’t anything too special. That approach

is too cautious. I can watch the full version on social media, where it has

received a higher view frequency because of everyone sharing the song;

some people even took their own initiative to search for the song so that

they could understand the message more clearly. (A)

I shared the song because I want to use the power of this song to make sure

that the issue does not cool down. Perhaps it is some kind of self-hypnosis

so that I feel that there are still rebellious ideas and I am still there

supporting the movement, supporting Taiwan. (B)

I shared the song. It’s a form of self-expression. I hope more people

understand the reasons behind the movement. The government has forced

the people to establish the anti-government groups. (D)

However, not to ‘like’ or ‘share’ is also another type of expression. This

inaction means disagreeing with the information that someone has shared

on social media.

No, I did not ‘like’ or ‘share’ the song because it had a limited impact on

me. In fact, at first, when I saw people posting the videos, I didn’t bother to

play them. And then when I did, I didn’t listen to the whole song or watch

the entire video because it was in Taiwanese; I don’t speak it. (C)

I do not like to share links unless it is a very important international event

or life-related issue, then I will share links to my wall. I won’t share the
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link just because it’s just a song from the movement. (F)

Huang and Lin (2013) described the current phenomenon of ‘cybersquatting’
as a form of mobilisation, in addition to highlighting the emotional collective action
style (mob mentality) of Internet users, indicating a high degree of mobilisation in
cyberspace. The Sunflower Movement could become a large-scale mobilisation because
of the sympathy it drew (Wu, 2015). The formation of the emotion was reflected in the
mobilisation. It is transformation in the form of an online network.

Besides, most research participants believed that, compared with mainstream
media, social media is more convenient and has more space for discussion. They
contended that the success of the Sunflower Movement and the theme songs was highly
related to the development of social media. They were able to obtained complete
information through social media.

In the whole process of the movement, the operation and use of the media

also had an impact. Mainstream media is a single point of the media; their

audiences can generally only receive information unilaterally, and they

cannot immediately engage with the general public to participate in the
discussion. If media’s message were to discredit or spread rumours, this
could directly make the audiences believe whatever their message is. Social
media is a larger space and allows for more immediate discussion; the
message is posted in the moment, and a high number of people can then
discuss the topic. With the Internet, false news and misinformation can be

immediately be uncovered and clarified the moment it arises. (B)

The view that the mainstream media should have a louder voice than

social media is biased; because the song was produced as a result of the

movement, I feel that the mainstream media’s position on the song will

be biased by what they perceive the outcome of the movement should be.

However, if the song is broadcast and shared through social media. . . the
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songs and messages. . . most of my friends share their own ideas or views

via social media; it is more like a concept of transmission. (E)

In social media, the uploading of content and files is not constrained by

time in the same way that the news is, so I could have time to listen to the

whole song; sometimes, some new activities may come from using this song

with the activities of the slide through the social media. The information of

mainstream media is repurposed or collated content. Social media provides

us with a new platform for proactively searching for the truth without a

gatekeeper. We can get all the information and content we want with social

media. (F)

Because there are so many people who care about this movement on social

media, I received more messages and posts on it than I saw on mainstream

media. (G)

For the Sunflower Movement, I totally agree with the student’s original

motivation, but a lot of people don’t even really know much about the

movement. Some people were just looking to get some fame from this,
especially through social media. Social media allows you to view content

at any time and it is more important to the young generation as a means of

getting information out and communicating with each other. (H)

Most of the research participants believed that the success of the Sunflower
Movement and its songs was closely related to social media. Compared with
movements in the past, the Sunflower Movement received more attention in Taiwan,
with many young people attending the activities of the movement. They even viewed
‘Island’s Sunrise’ as a vital spiritual symbol during this period. The young people
were successful in organising and mobilising through social media. There were many
organisations established by students after the movement, and these organisations

continued paying attention to other issues in Taiwan as a result of the convenience of
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social media. An English version of ‘Island’s Sunrise’ was also created and uploaded
to YouTube to communicate with the international community. This differs completely
from previous movements in Taiwan. Thus, the new role of the music in the movement
relied on the development of social media, because the manner of receiving and
listening are completely different. The findings of this study support the discussion in
the Literature Review; namely, that the Internet has indeed affected the fundamental

definition of social movements.

Conclusion

This paper explored the effect of the songs of the Sunflower Movement, the
connection between the songs and the movement, and the influence of social media
on the issues pertaining to the movement. First, the English version of the theme song
of the Sunflower Movement was much less impressive than expected Second, from
the perspective of musical style; the arrangement of the song affected the emotional
response of the participants through media because of the difference of personal
flavour. Finally, the Taiwanese language, Tai-Yu, might not have been the ideal choice
for supporting the Sunflower Movement because there are other groups on the island
who might be isolated by the language because they do not speak it.
The effect of the English version was less powerful than the original

The aim of transforming ‘Island’s Sunrise’ into an English arrangement was an
attempt to transmit the event and the appeals of the Sunflower Movement to the world.
However, the interviews in this paper revealed that this version was not effective in
conveying the issues—even through social media. The participants considered the
English version as a tool of international marketing, which is essential but so powerful
during the actual movement. Thus, the English version, which featured a string and
piano accompaniment, offers a more subtle and peaceful feeling while displaying

another music style to compensate for the lack of the atmosphere in the Taiwanese
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version.

To achieve this aim, the English version had to generate international media
exposure. However, the interview results indicate that this song was not very popular
among international audiences, as evidenced by it not drawing a response from people
living outside of Taiwan. Moreover, the lyrics and the arrangement were overly
highbrow, making it difficult for the research participants to connect the song to
the movement. Therefore, some disadvantageous aspects of this approach should be
reconsidered, but it is a successful beginning to notice the importance and influence of
music in social movements.

The song arrangement affected the emotions of the participants in the movement

A textual analysis of the songs was not conducted in this study, yet the musical
style was found to elicit an emotional response from the research participants.
This shows that most of them were influenced by the musical style of the theme
song, especially the arrangement. As an example of how music can influence social
movements, punk rock is often regarded as a symbol of rebellion (Laing, 1978), such
as Sex Pistols. Following this concept, we can understand the importance of music
in social movements. The theme song of the Sunflower Movement represents the
movement and creates a ‘sonic’ identity. Thus, through the Taiwanese theme song,
the Sunflower Movement demonstrates passion and active involvement to Taiwanese
people while presenting the peaceful and stable process of demonstration to other
countries, displaying Taiwan as a democratic country.

Taiwanese (Tai-Yu) is not the best choice in Taiwan

The Taiwanese version of the song has a profound link with the Sunflower
Movement, and it also won the Song of the Year of the Golden Melody Awards in 2015.
However, Taiwan is an island with many ethnic groups. Taiwanese is not necessarily
the ideal choice because immigrants, indigenous peoples, and other ethnic groups

might feel excluded from the movement.
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Government policy issues pertaining to immigrants and indigenous people
are vital in Taiwan. There are many concepts that can be discussed by researchers,
especially in politics. The Sunflower Movement resulted from the under-the-table
Cross-Strait Service Trade Agreement. In principle, the movement is concerned with
the China factor, and Tai-Yu was adopted as a cultural symbol to fight China with
Taiwan’s local identity. Therefore, I argue that the leaders’ group of the Sunflower
Movement chose Tai-Yu as the language of the social movement songs because of the

relevance of political issues.

Limitations
People are too optimistic about the effects of social media

From the point of view of social media support, social media can link worldwide
protest movements because of its immediacy and the cross-localisation ability.
Moreover, social media is more reliable for informational transparency. It provides
various angles of a protest’s appeal to the audience, and it breaks the frame created by
mainstream media. Thus, audiences can avoid biased reports from mainstream media.

Social media presents new possibilities for democracy. However, if people
simply rely on this ‘new’ media to improve society without considering the interaction
between all types of media and society, then social media would actually hinder social
change. After exploring the relation between social media and the society, I argue that
social media is not just an illusion of hope because it has indeed changed the manner in
which people can join protest movements. However, it does not empower movements
because there are other factors that require consideration.

The trend of social movements online focuses on the future integration of
resources, meaning that the division of the action needs to be discussed through social
media and made manifest as real action in society. This model is the ideal approach to

using social media to support protest movements. The social movement is not just a
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‘finger movement’ but also ‘the physical movement.” Simply stated, people need to hit
the streets. The crucial factor is individuals.
Live versus digital experience in listening

It is not true that listening to music and only attending the location of the
performance can experience participating in music activities. At the same time,
music is reproduced (through playing recordings or videos on the Internet and live
concert performances) and can build a link to the site or space where a historic event
takes place, and thus people seem to be transported back the place in history. This
is exactly why in social movements that concerts are viewed as reliable tools of
propaganda, mobilisation, and education. Music can convey more than speech and is
more speculative. It seems to be an inclusive carrier that is built in a space; it acts not
only on the mind of the recipient but also on the body. However, the present research
is an attempt at illustrating the new role of music in order to emphasise the influence
of social media. Consequently, the digital experience and live experience of music
investigated in this study might not be balanced.
The China factor needs to be considered

The Sunflower Movement emerged because of a lack of trust in China. Even
though both sides of the strait have signed approximately twenty agreements, China
continues to hinder Taiwan from joining international organisations. China is attracting
Taiwan’s talent and capital through the strength of its economic growth, causing
wages in Taiwan to fall back to what they were a decade ago. In the case of political
and economic conditions that are not conducive to Taiwan, the so-called China factor
began to appear in Taiwan's political development process. The China factor is that
while the Taiwanese people face the economic development of China, the strained
military and diplomatic relations between the two sides of the strait have strengthened
Taiwan’s political culture because of China’s stance (Tsai & Chen, 2015). Therefore,

the main factor that really influenced the public support for this movement may be
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people’s attitude towards China.

As mentioned, the theme song is highly related to the social movement. Thus,
to explore the relationship between ‘Island’s Sunrise’ and the Sunflower Movement,
the China factor required discussion because the Cross-Strait Service Trade Agreement
was the object of the movement. In addition, the content of this issue in news reports
might show how the Sunflower Movement is concerned with the China factor, and
the theme song, including the composer, singer, and band, might be described as
the members of the Taiwan pro-independence group. Consequently, if this paper
had discussed the effect of the China factor, the metaphor in the songs, including
Taiwanese and English version, would be clear.

Recommendations

The following recommendations are offered for researchers in the field of music
and culture.
The rhetoric of music used in social movements

The movement as a social discourse has been greatly infectious. In recent
years, the image of domestic social movement music has been positive and there has
been an increase in related research. However, there is no more specific research
connecting music to social media. This paper focused on exploring the concept of
participants and thus, future research could focus on the rhetoric of music in the social
movements with the development of social media, including verbal elements (e.g.,
lyrics) and nonverbal elements (e.g., melody, rhythm, tone, and arrangement). As a
result of this paper, the interview results showed that most of the research participants
believed that the style and characteristics in the songs, which present the image of the
social movement, have a certain degree of influence. Following this perspective, the
rhetoric of music in the social movement is a worthy research subject. Especially after
the Sunflower Movement, which saw an English version of the theme song produced,

which has expanded the scope of the rhetoric for research.
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Linguistic hegemony

As mentioned, Taiwan has diverse ethnic groups. A review of previous studies in
Taiwan revealed that most of the theme songs used in Taiwan’s social movements were
produced in Tai-Yu and Chinese. However, there have been increases in the number
of immigrants in Taiwan, and the self-awareness of the identity of indigenous people.
Thus, the argument of linguistic hegemony could be discussed in this discourse.

For example, the United States uses the advantages of language in Hollywood
movies, pop songs, and others to export its popular culture, way of life, values,
and ways of thinking, affecting the world culture; collectively, these efforts seek to
‘Americanise’ the world. In Taiwan, the principals of every governmental department
are mostly Taiwanese, which has drawn a backlash against the ‘local’ power.
Consequently, the notion of linguistic hegemony has probably occurred in Taiwan and
should be investigated in this context.

Language maintains the interpersonal feelings of a nation, including the national
culture, history, and worldview, forming a type of national affinity. Therefore, loyalty
to the national language is a common phenomenon. Language not only reflects a
common psychological and cultural state of reality, but it also reflects the community’s
common history and culture, so that all members form a strong cultural identity and
make every effort to maintain their mother tongue and cultural identity. In other words,
the other ethnic groups in Taiwan would resist against this hegemony. Consequently,
the linguistic hegemony is worth investigating, and the English version of ‘Island’s
Sunrise’ might be a strong point of discourse for research into linguistic hegemony

because English is considered a powerful language.
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